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Q4 & FY 2021 Highlights

A Reported Group revenue up 20% in FY versus 2019 and 40% versus 2020. -

A journey to a
A Comparable revenue up 11% in Q4 and 7.4% in FY versus 2019. smarter future
A Best quarter of the year with all regions exceeding pre-pandemic revenue.
A Double-digit growth in North and Latin America versus 2019, sunglasses

accelerating.
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E-commerce revenue crossing ul1l.5 bil —y
Q4 and FY.

Are you familiar with Ray-Ban's essence, iconic
products, technologies and collections?

Adj. operating profit pro forma as a percentage of revenue at 16.1% in FY. (

Discover more

Free cash fl ow at uz2.8 billion.

Di vidend proposed at u2.51 per shar
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Long-Term Outlook: annual revenue growth 2022-26 at mid-single digit and
adj. operating profit as a percentage of revenue at 19-20% in 2026.
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®® Q4 Revenue and FY Results The presentation should be read together with the press release dated March 11, 2022 available at www.essilorluxottica.com under the Investors tab. 2 EssilorLuxottica
All the brands mentioned in this presentation are intended to be trademark protected.
All comments versus 2019, at constant exchange rates, on a comparable basis including GrandVision, unless otherwise specified.
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Financial Highlights

EL including GV (pro forma)

REVENUE GROWTH VS 2019
AT CONSTANT EXCHANGE RATES

ADJUSTED OPERATING PROFIT
AS A % OF REVENUE

EL excluding GV
REVENUE GROWTH VS 2019 +11.8%
AT CONSTANT EXCHANGE RATES

AD TED OPERATING PROFIT
JUS O G PRO 17 0%

+8.0%

AS A% OF REVENUE
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Results vs Targets

excluding GrandVision, at constant currency

OUTLOOK 2021 ACTUAL 2021

ADJUSTED OPERATING PROFIT VS 2019 Up-10-100 bps 130t
AS A % OF REVENUE growth RS
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Long-Term Outlook

including GrandVision, at constant currency

5-YEAR OUTLOOK

mid-single

REVENUE ANNUAL GROWTH 2022-26 digit

ADJUSTED OPERATING PROFIT 2026
AS A % OF REVENUE

19-20%
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Q4 & FY comparable revenue by segment 2021 vs 2019

. : : Change at constant| Change at current

Professional Solutions 2,678 2,625 +6.8% +2.0%

@ Direct To Consumer 2,901 2,600 +15.2% +11.6%

’ Professional Solutions 10,399 10,460 +4.9% -0.6%

’ Direct To Consumer 11,099 10,521 +9.8% +5.5%
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Q4 comparable revenue by region 2021 vs 2019

Q4 2021 Q4 2019

-

ug million

Change at constant

exchange rates

Change at current
exchange rates

North America 2,528 2,285 +13.9% +10.6%
EMEA 1,987 1,885 +8.2% +5.4%
Asia-Pacific 706 691 +1.4% +2.1%
Latin America 359 364 +25.1% -1.3%

EssilorLuxottica

+11.0%

0@ (4 Revenue and FY Results

EssilorLuxottica



FY comparable revenue by region 2021 vs 2019

. : : Change at constant| Change at current

North America 9,868 9,220 +12.7% +7.0%
EMEA 7,953 7,828 +3.7% +1.6%
Asia-Pacific 2,542 2,616 -1.6% -2.8%
Latin America 1,136 1,317 +10.4% -13.8%

EssilorLuxottica
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North America +13.9% in comparable revenue in Q4

A Overall sound performance in line with the third quarter.

A Sound performance in PS, with frames up double digits.

A Key accounts driving, solid independents (with 360 program).
A Double-digit growth for Oakley, Ray-Ban and the luxury brands.
A Brick & Mortar comparable-store sales up 9%.

A LensCrafters and Target progressing at high-single-digit comp.
A Sunglass Hut outperforming with comp up in the mid-teens.

A E-commerce sales growing by approx. 75%.

L ENSCRAFTERS

BECAUSE SIGHT

YOUR EYES FIRST
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EMEA +8.2% in comparable revenue in Q4

A PS mid-single digit up, driven by Italy, UK, North and East Europe.

A Solid growth in optical, led by flagship lens brands.

A Oakley and luxury brands driving sun in PS.

A Brick & Mortar revenue growth close to double digits.

A Positive Sunglass Hut, despite new restrictions impacting Dec.
A S&V comparable-store sales up in the mid-teens.

A GrandVision driven by UK, Germany and North Europe.

A Performance in France dragged by continuing weak traffic.
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Asia-Pacific +1.4% in comparable revenue in Q4

A Turning positive, thanks to the lift of restrictions in Australia.

A Mainland China leading growth driver in PS.

A Robust performance in myopia management solutions.

A Bolon nicely growing, boosted by optical products.

A India double digits up, Japan and South Korea stabilizing in PS.

A Australian Brick & Mortar comparable-store sales up double digits in Nov-Dec.
A Chinese banners under-performing, proposition in evolution.

A South-East Asia and Hong-Kong affected by lack of tourism.

PRADA

EYEWEAR
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Latin America +25.1% in comparable revenue in Q4 @ sunglass hut

A Best performing region in the quarter.

A Brazil up double digits in both PS and DTC.

A Promising first results from EssilorLuxottica 360 launch in Brazil.

A Mexico performing nicely in lenses and frames.

A GMO comparable-store sales up double digits supported by strong Chile.
A Sunglass Hut comp growing by more than 20%.

A Oakley stores continuing to grow nicely.

A Solid results in GrandVision network.
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