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1.

EssilorLuxottica Mission

To help everyone everywhere "see more, be more and live life
to its fullest".
EssilorLuxottica's Mission drives its strategy and everything it does.
It is at the heart of the Company's values and principles and informs
its integrated approach to sustainable development.
The Company’s groundbreaking products correct, protect and
frame the beauty of the most precious and powerful sensory organ:
the eyes. By combining expertise in lens technology and eyewear
manufacturing with a portfolio of brands consumers love and global
distribution capabilities, EssilorLuxottica enables people
everywhere to learn, work and express themselves better as well as
to fulfil their potential.
2020 was an unprecedented year for the world with the COVID-19
pandemic impacting the way we live. It had a profound impact on
the global vision crisis and the way vision care is delivered amid
lockdowns and social distancing regulations. Business operations of
many eyecare professionals (ECP) and primary vision care providers
were disrupted or even suspended. Philanthropic programs that
provide free eyecare and eyewear to those most in need were
considerably scaled down. People spending more time indoors and
on digital screens experienced greater eye strain.
Despite the COVID-19 pandemic, good vision remains a basic human
right. Seeing well improves everything in life, from an individual’s
health, education and work opportunities to the sustainable
development of local communities and economies. Today:
• 2 billion people are wearing glasses, and will continue to need
eyewear that suits their changing lifestyles and evolving vision
needs;
• 2.7 billion people, or one-in-three, suffer from uncorrected poor
vision due to lack of awareness and access, 90% of whom live in
developing economies at the base of the pyramid(1);
• 6.2 billion people do not protect their eyes from harmful rays
(sun, UV, blue light).
By 2050, over 50% of the world’s population(2) is expected to suffer
from myopia. For some, myopia can be so progressive and severe it
is considered a degenerative condition and can lead to blindness.
In addition, the COVID-19 pandemic has given rise to new habits,
such as mask-wearing and spending more time on digital screens,
leading to the emergence of new vision needs such as anti-fog
lenses and blue light glasses.
With a combined two centuries of experience and innovation,
EssilorLuxottica is well placed to find innovative and creative ways
to champion good vision, unlock the potential of vision care and
eyewear, and bring good vision to everyone, everywhere in the
world.
A leading advocate for the vision cause, EssilorLuxottica remains
deeply dedicated to elevating the importance of good vision as both
a basic human right, and a key lever for global development – to
both individuals and policy makers. With a worldwide presence
across all stages of the value chain, its over 140,000 employees
remain committed to providing vision care and eyewear products
that correct, protect and frame the eyes of consumers around the
world. From the biggest cities to the most remote villages,
EssilorLuxottica enables people to enjoy the life-changing benefits
of good vision and become the best versions of themselves.

Eliminating uncorrected poor vision.
EssilorLuxottica continues to deliver solutions that meet the
evolving needs and aspirations of its consumers, and drive initiatives
that aim to eliminate uncorrected poor vision from the world by
2050 through direct actions and the support of philanthropic
partners.
Since 2013, the Company has created sustainable access to vision
care for over 420 million people in developing communities at the
base of the pyramid by establishing more than 17,300 inclusive
businesses or primary vision care entrepreneurs and over 200
Sustainable Vision Centers. Training and empowering people
to become entrepreneurial primary vision care providers in
rural communities not only opens up access to vision care, it also
improves livelihoods and promotes skills development.
Through Essilor’s inclusive business and philanthropic actions, over
39 million people at the base of the pyramid have had their vision
corrected and/or protected. This year, OneSight, the not-for-profit
organization of which Luxottica is the founding sponsor, completed
a program in Rwanda ensuring that 100% of underserved
populations can now access a Sustainable Vision Center within one
day of travel.
In line with local regulations and social distancing restrictions,
EssilorLuxottica was able to maintain philanthropic programs and
provide free vision tests, eyeglasses and sun protection through its
support of Vision For Life, Essilor Vision Foundation and OneSight.
Programs by Vision For Life and Essilor Vision Foundation corrected
and protected the vision of over 1.5 million people in 2020. Through
its charitable programming, OneSight helped more than 13,500
people receive eye exams and glasses, in the United States, Australia,
New Zealand, Bangladesh and South Africa. This included a program
to address those negatively impacted by the COVID-19 pandemic in
partnership with LensCrafters.
In addition, the Company honored its commitment to social
responsibility by donating over two million pieces of personal
protective equipment including safety goggles, protective eyewear
and face masks to hospitals, public institutions, employees and
partners in the communities in which it operates.
Despite the challenges of COVID-19, EssilorLuxottica remains
steadfast in its Mission by focusing on new ways to raise awareness,
deliver eyecare and eyewear to everyone around the world, and
protect its employees, partners and communities. Below are the
main initiatives.

(1) Base of the pyramid refers to populations with annual per capita income – based on purchasing power parity in US dollars – of less than US$1,500, the
minimum considered necessary to sustain a decent life. Source: Coimbatore Prahalad and Stuart Hart, “The Fortune at the Bottom of the Pyramid,”
Strategy+Business 26 (2002): 54-67, http://dx.doi.org/10.19177/reen.v1e220081-23.
(2) Gretchyn Bailey, Myopia (nearsightedness): causes, treatment, AllAboutVision.com. Page updated July 2020. https://www.allaboutvision.com/conditions/
myopia.htm.
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1. Mitigating the effects of COVID-19 for employees, partners
and communities
Employees: EssilorLuxottica launched a fund of approximately Euro
160 million to support employees and their families in need. It also
introduced emergency pay schemes for its most vulnerable
employee population in factories and retail stores. The Company
partnered with the Department of Molecular Medicine at the
University of Padua to set up a COVID-19 laboratory in Italy to offer
swab tests to its employees and key partners.
Partners: To help eyecare professionals keep their practices open
and continue serving consumers in a safe manner, the Company
provided webinars and e-trainings on preparing for operating in the
time of COVID-19, and ready-to-use campaigns to connect and
engage more readily with consumers, as well as technological
solutions to serve consumers appropriately. To protect its network
of inclusive businesses – the primary vision care entrepreneurs
providing sustainable access to vision care to communities at the
base of the pyramid – the Company’s social impact fund, Vision For
Life, announced a Euro 300,000 financial support scheme to help
over 1,800 entrepreneurs whose livelihoods are at risk. Based in
India, Bangladesh, Indonesia, Cambodia and Kenya, each primary
vision care entrepreneur is to receive a cash assistance sum,
equivalent to one month’s income.
Communities: The Company offered a revamped offering with antifog and blue light products for consumers. With the COVID-19
pandemic limiting large-scale philanthropic programs, such as vision
screening camps, the Company pivoted to delivering philanthropy
and raising awareness of both good vision and COVID-19 hygiene
measures through its primary vision care entrepreneurs. It worked
with the entrepreneurs to provide free vision screenings and glasses
to those most in need, and important information to communities
at large. In addition, the Company donated over two million units of
personal protective equipment including safety goggles, protective
eyewear and face masks to hospitals, public institutions, employees
and local partners in China, Italy, France, Germany, Spain, Portugal,
the US, Brazil, Colombia, Israel, Australia, India, Bangladesh, and
many more. Other donations included protective gloves, hand
sanitizing gels and plano glasses. It also repurposed part of its
factory in California to supply face shields to meet growing demand
for protective equipment.
2. Coming together for World Sight Day, the most important
day for vision
Despite COVID-19 making it more challenging to run in-person
programs, EssilorLuxottica deployed numerous initiatives on World
Sight Day, accelerating its efforts to raise awareness of good vision
while improving access to eyecare and eyewear in underserved
areas. For the first time, the Company launched a customer-facing
fundraising campaign, leveraging the network of LensCrafters and
Bolon stores in China. Together, they offered free eye screenings to
more than 10,000 children in Chenduo County, where the high

altitude, strong ultraviolet light and lack of eyecare education have
posed challenging vision issues to the local population.
OneSight collaborated with the not-for-profit organization Clearly
and the IAPB (The International Agency for the Prevention of
Blindness) to create a free digital book for children “Through the
Looking Glasses”. To mark the launch an online “Bedtime Stories”
event was organized in which celebrities, athletes and authors read
stories to thousands of children in twelve different time zones.
During the same period, OneSight hosted vision screening events in
several locations in Africa and two charitable clinics: one in New
York, US, where 200 patients were visited, and one in Johannesburg,
South Africa, which reached over 100 patients.
3. Innovating to bring good vision to everyone, everywhere
The Company launched the Stellest™ lens, a new generation of
spectacle lens solutions that slow the progression of myopia in
children. Interim findings of an ongoing clinical trial show that the
Stellest™ lens slows down myopia progression by 67% on average,
compared to single vision lenses, when worn 12 hours a day(1).
When the Company’s inclusive business, 2.5 New Vision Generation
(2.5. NVG) created its flagship program – Eye Mitra – in 2013, it was
to develop a network of primary vision care entrepreneurs and
bring access to vision care, where it was previously unavailable. To
adapt to changing consumer needs and business climates and
enable Eye Mitras to offer enhanced vision care services to their
communities, the Company’s Base of Pyramid (BoP) Innovation Lab
pioneered an on-demand teleconsultation platform. The platform
allows Eye Mitras to connect with optometrists in urban areas who
remotely oversee the refraction process in real time. Responding to
COVID-19, the Lab piloted a home delivery model in India where
customers can make appointments for at-home vision screenings,
facilitated by teleconsultation. There are over 7,000 Eye Mitras in
India today and 10% of them have already been trained to use the
teleconsultation platform.
To grow the network of primary vision care entrepreneurs and
expand access to vision care, the BoP Innovation Lab is harnessing
innovative finance mechanisms to raise development funds. It is
working with the Vision Catalyst Fund to convene outcome funders
for a US$9 million development impact bond in India. In Bangladesh,
Vision For Life and MetLife Foundation are coming together to
support TMSS, one of the largest NGOs in Bangladesh, to train over
1,000 primary vision care entrepreneurs in the next two years
through a US$1 million fund.
To facilitate low-cost vision screenings, the BoP Innovation Lab
developed the ClickCheck™, a screening device that does not
require electricity and can be used anywhere by rural primary vision
care providers and NGOs. The ClickCheck™ won three awards at
the International Design Excellence Awards (IDEA) – Gold in the
Medical & Health category, Silver in the Social Impact category and a
Special Jury’s Chair award.

(1) Based on a two-year prospective, controlled, randomized, double-masked clinical trial conducted by Eye Hospital of the Wenzhou Medical University, which
was started in 2018 on the topic of myopia prevention and control (China Clinical Trial Registration Center Number: ChiCTR1800017683). The trial split 104
myopic children into two groups at random with 54 children wearing Stellest™ lenses (“Test Group”) and 50 wearing single vision lenses (“Control Group”).
All lenses used in the said clinical trial are from the Company.
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4. Creating access to vision care for the 2.7 billion people
suffering from uncorrected poor vision at the base of the
pyramid
Continuously evolving and adapting its social impact actions, the
Company developed a third pillar of access creation: creating access
in small towns by structuring informal optical channels, including
some without physical shops, through technical and business skills
training, and marketing support as well as access to the Company’s
products and supply chain. This strategy has had a powerful impact
in China with its Eye Partner program and in Indonesia with its Mitra
Mata program. The third pillar is complementary to the two existing
pillars of access creation: greenfield outlets such as the Eye Mitra
program and philanthropic programs via charitable clinics.
OneSight focuses on helping the world see and live better
by building sustainable long-term solutions in economically
disadvantaged areas. It achieved 100% sustainable access in Rwanda
in 2020, Gambia in 2019 and aims to do the same in Zambia in 2021.
100% sustainable access means 100% of underserved populations
are able to reach a vision center within one day of travel, 90% are
able to afford glasses worth three days of wages and 80% are aware
of the importance of good vision.
5. Helping those most in need with philanthropy
EssilorLuxottica continued to support its philanthropic
commitments and responsibilities throughout 2020. The Company’s
social impact fund, Vision For Life, launched its first mobile visual
health unit in France, enabling it to bring free vision care to
underserved areas throughout the country. In the mobile unit,
beneficiaries can undergo a complete eye exam with an
ophthalmologist, and those who require vision correction can be
equipped on-the-spot with free glasses.
A three-year vision care program was launched in Singapore to
provide 300,000 migrant workers living in dormitories with free
eyecare education and reading glasses. Implemented by Essilor
Vision Foundation ASEAN and a local non-governmental organization,
the Migrant Workers’ Centre, the program will also make available
free comprehensive vision screenings and prescription glasses for
those in need when there is greater access to vision screening events
post-pandemic.
The Company re-committed to its partnership with Special
Olympics International (SOI) for another three years, starting in
2021, to continue supplying lenses to the SOI’s Opening Eyes
program for its athletes.
OneSight redesigned its charitable clinics to adhere to COVID-19
hygiene and safe distancing guidelines, organizing small-scale
outdoor local clinics and screening events instead of large-scale
indoor gatherings. It held 12 charitable clinics in the United States,
Australia, New Zealand, Bangladesh and South Africa, providing
more than 13,500 people with free eye exams and glasses.

6. Continuing to give vision an even louder voice
EssilorLuxottica continues to support the Vision Impact Institute,
whose goal is to make good vision a global priority, through
research and data driven advocacy. Throughout 2020, the Institute
led a series of webinars with the World Health Organization (WHO),
the International Agency for the Prevention of Blindness (IAPB) and
local or regional industry associations to promote the Company’s
landmark "Eliminating Poor Vision in a Generation" report and the
WHO’s "World report on vision".
In China, the Company drove discussions on myopia with
government officials, academics and other key opinion leaders, and
unveiled the findings of its “Eliminating Poor Vision in a Generation”
report at a leading national health forum. The Company continued
its work in giving vision a voice by organizing a live stream on eye
health awareness attended by nearly 360,000 consumers virtually.
In India, Essilor and Luxottica jointly addressed the vision care
industry for the first time at the India Vision Institute's Eye Health
in a Changing World conference, highlighting the Company's
commitment to helping people in India see more, be more and live
life to its fullest.
The Company collaborated with The Fred Hollows Foundation and
other partners to expand the See Now campaign in India, following a
successful pilot in 2019. The campaign, which continues to be
fronted by celebrity ambassador Mr. Amitabh Bachchan, encourages
residents of Uttar Pradesh to get their eyes checked and if needed,
wear glasses proudly. Before the COVID-19 pandemic put a stop to
the campaign, it reached nearly 50 million people with crucial eye
health messaging and screened nearly 88,000 people for free.
A longstanding advocate for good vision on the road, the Company
continues its advocacy work by renewing its partnership in 2020
with the Fédération Internationale de l'Automobile (FIA) to raise
awareness of the importance of good vision for safe mobility. It
joined the United Nations Road Safety Fund and welcomed the
United Nations' recommendations on ensuring good vision for all
road users. With Michelin, it launched a global awareness campaign,
"Together for safe mobility: Check your vision, check your tires".
The Company partners with the likes of Tencent, EyeQMe, Myopia
Profile and International Myopia Institute to drive greater awareness
of the importance of good vision and myopia management.
All About Vision, an online source of information on eye health and
vision correction options for consumers supported by the Company
is now available in local languages to consumers in Brazil, India,
Latin America, Turkey, Germany, Saudi Arabia, Russia and China.
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7. Involving and engaging the Company’s employees
In the 2020 Essilor Global Employee Engagement Survey, employees
reported the Group’s Mission to be a key strength of the Company,
offering a sense of purpose and employee pride. In the same way,
Luxottica reports higher than average engagement with OneSight
initiatives in terms of annual volunteering hours, employee giving
and employee fund-raising(1).
Employees connect with EssilorLuxottica’s Mission and ambition to
eliminate uncorrected poor vision by 2050 through their
participation in a number of initiatives. While these vary by region,
there are Mission Ambassadors, DifferenceMakers and Mission
Champions that seek to engage employees in the Company’s
philanthropic, advocacy and inclusive business activities. Whether
they are volunteers, donors, amplifiers on social media, or
ambassadors in their communities, employees have many
opportunities to advance EssilorLuxottica’s Mission and ambition.
Throughout the year, there were many instances of employees
engaging with the Company’s Mission. For example, the Luxottica

employee road shows in Mason, Ohio and New York City, New York,
saw strong support for Mission from attendees. Essilor Vision
Foundation India and Luxottica’s partnership with the government of
Himachal Pradesh, India, to offer free screening for 10,000
underprivileged school children and free glasses for those in need was
well-supported by employee volunteers. For World Sight Day 2020,
Essilor and Luxottica employees came together as EssilorLuxottica to
celebrate the most important day for vision awareness. As part of the
World Sight Day activities, the Company’s employees also had the
chance to work together on different eyecare-centric initiatives,
including the set-up of a temporary clinic to provide eyewear to
people in need in South Africa, and awareness-raising campaigns in
China on the impact of UV and blue light.
In 2020, the Company expanded its international employee
shareholding campaign and now 44% of employees hold a financial
stake in EssilorLuxottica.
These, and all actions of EssilorLuxottica, are driven by its longstanding commitment to sustainable development as it continues on
its journey to bring good vision to everyone, everywhere in the world.

(1) CEPP Giving in Numbers; 271 companies with median of US$16,5B in revenues, 2016.
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EssilorLuxottica’s approach to Sustainable Development

2.1.

Business model, environmental and social challenges

As described in Chapter 1 of this Universal Registration Document,
EssilorLuxottica, which was formed in 2018, brings together the
complementary expertise of two industry pioneers, one in advanced
lens technologies and the other in the craftsmanship of iconic
eyewear. Together, they create a vertically integrated business that
is uniquely positioned to address the world’s evolving vision needs
and the demands of a growing eyewear industry. Influential eyewear
brands such as Ray-Ban and Oakley, lens technology brands such as
Varilux and Transitions, and world-class retail brands such as
Sunglass Hut and LensCrafters are part of the EssilorLuxottica
family.
At EssilorLuxottica, value creation and sustainable growth go handin-hand with employee well-being and social impact across
geographies and businesses. From product development and
manufacturing to the sale to the end consumer, the Company
deploys a unique go-to-market strategy globally, including Retail,
Wholesale, E-commerce and inclusive business models:
• Manufacturing capabilities: the Company’s manufacturing
capabilities, including Essilor’s 32 lens production facilities and
Luxottica’s 15 manufacturing facilities, account for the majority of
direct environmental impacts due to the products and raw
materials used in production, energy and water consumption,
waste production, and resulting greenhouse gas emissions. Given
the concentration of environmental impacts, EssilorLuxottica
places the emphasis on water, energy and waste, as well as on
occupational health and safety measures;
• Lens laboratories: Essilor’s 490 prescription laboratories and
edging-mounting facilities and five integrated lens and frame
platforms, as well as Luxottica’s eight central lens laboratories,
make up the final link in the value chain. They are crucial for
ensuring quality and conformity before the product is marketed
to wholesale or e-commerce customers or shipped to the
Company’s stores. The environmental footprint of the lens
laboratories is fragmented and limited, and derives primarily from
the use of chemical products and the consumption of energy and
water;
• Supply chain: situated close to manufacturing sites, the role of the
Company’s distribution centers is to coordinate the logistics flow
between suppliers, manufacturing sites, lens laboratories,
wholesale clients, retail and e-commerce customers. Most of the
environmental impact of these centers – 14 at Essilor and four at
Luxottica – comes from greenhouse gas emissions from
transportation (air and road freight, etc.). Given the high number
of employees and the nature of their activities, the Company’s
greatest focus here is on workplace health and safety;

• Wholesale distribution: the Company serves eyewear retailers
(e.g. independent ECPs, optical retail chains, specialty sun
retailers), department stores, duty-free shops and online players
in more than 150 countries. Certain brands, such as Oakley, are
also distributed to sporting goods stores and specialty sports
locations. Pre and post-sale services, information security and
data protection are key for the success of long-lasting, trustbased relationships. EssilorLuxottica’s sustainability efforts extend
to its subsidiaries in terms of environmental footprint reduction
(e.g. energy optimization) and of social impact on local employees
(e.g. development opportunities and mobility) and communities
(e.g. access to quality eyecare);
• Direct-to-consumer presence: with approximately 11,000 stores
globally and proprietary e-commerce platforms, EssilorLuxottica
serves the final consumer with a wide range of prescription frames
and sunglasses, lens options and eyecare services. Engaging
websites, omnichannel solutions and continuous training (online
and on-the-job) for store employees translates into an increase in
consumer awareness around vision care as well as digitallyenhanced consumer experiences and service. The monitoring of
energy consumption in the directly-operated stores completes the
overview of EssilorLuxottica’s environmental impact and
encourages the implementation of dedicated energy efficiency
projects (e.g. lighting) and in-store waste management behaviors;
• Innovation and talent: R&D and innovation capabilities are at the
core of EssilorLuxottica. Thanks to talented and experienced
teams, the Company owns more than 11,000 patents and creates
over 2,000 new products every year. While the positive social
impact of R&D is very high, the environmental impact, including
energy and greenhouse gas emissions associated with buildings,
business travel, electrical and electronic waste, is low.
With its offering, scale and global reach, EssilorLuxottica balances
both social and environmental challenges and opportunities. The
Company is committed to addressing critical Corporate Social
Responsibility (CSR) risks in its value chain, including climate change,
talent acquisition and human rights (see Section 4.3.2). At the same
time, it responds to the world’s growing vision needs with a large
portfolio of innovative eyecare and eyewear products accessible to
everyone, everywhere in support of its Mission (see Section 4.1).
With a long-term commitment to sustainable development, which is
the heritage of Essilor and Luxottica, the Company contributes to
the achievement of 13 of the 17 UN Sustainable Development Goals
(SDGs) which form the 2030 Agenda.
From managing and reducing water usage at manufacturing sites to
the constant improvement of occupational health and safety policies,
to ensuring equal opportunities, developing inclusive business models
and providing eye exams and eyeglasses to people in need, the
Company is consistently supporting its Mission to help people "see
more, be more and live life to its fullest".
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2.2.

Stakeholders engagement

EssilorLuxottica’s approach to sustainable development heavily
relies on the environmental and social impacts of its business
activities related to the various stakeholders along the value chain.
As the significance and handling of social and environmental issues
differ between countries, stakeholder relationships are generally
managed locally, under the responsibility of senior management of
the legal entities. However, as EssilorLuxottica continues to grow,
ensuring the Company has a unified presence across markets has
become increasingly important. All employees are encouraged to
apply the EssilorLuxottica Code of Ethics in their interactions with
their stakeholders, together with other policies and principles
already in existence at Essilor and Luxottica.
Depending on the situation, interactions between EssilorLuxottica
and its stakeholders serve a range of purposes including:
• to provide a consultation process for the purpose of anticipating
business developments, the market and regulations, as well as
managing risks and identifying opportunities;

• to involve stakeholders in strategic decisions through customer
satisfaction surveys, employee opinion surveys, organization of
forums, training sessions, etc;
• to inform stakeholders by providing reliable, factual data using
different communication methods, including brochures, websites,
annual reviews and questionnaires;
• to contribute to growth via partnership projects, particularly in the
fields of health and the environment, such as support for
patients’ associations, humanitarian aid programs and partnerships
with universities.
Relations and transparent communication with stakeholders are
therefore key for the Company, as their needs and viewpoints fuel
its strategy and operations. Stakeholders’ main concerns are also
documented and addressed. In addition, EssilorLuxottica
communicates on its sustainability initiatives and provides regular
updates throughout the year on its corporate channels, including
the corporate website and via social media.

The table below presents the main topics of stakeholders’ engagement.

6

Main stakeholders

Main issues

Employees and representative
organizations (e.g. trade unions)

Quality of working conditions
Work-life balance
Recruitment/Attracting and retaining talent
Skills development and training initiatives
Equal opportunities, diversity and inclusion

Business partners, including licensors

Shared commitment to social and environmental concerns
Collaboration on innovation and development
Integrity in business relations

Clients and prescribers (e.g. eyecare
professional or ECPs)

High quality and innovative products
High quality customer service & training
Responsible marketing
Integrity in business relations
Data protection
Sustainable procurement

Consumers

Product and service quality and efficiency
Responsible marketing
Products meeting new visual health needs related to societal trends
(digitalization, urbanization, etc.)
Data protection
Sustainable products & services

Shareholders, investors and rating
agencies

Management of sustainable development
Transparency and evaluation of non-financial activity
Environmental aspects (e.g. energy, water, waste and climate change)
Social aspects (e.g. talent acquisition, diversity, human rights)
Economic aspects (e.g. corporate conduct, risk management, governance)
Management of CSR risks

Suppliers

Integrity in business and compliance with regulations and laws
Constructive collaboration/Co-innovation
Sustainable procurement & supplier CSR audit/Responsible sourcing
Respect for Human Rights
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Main stakeholders

Main issues

NGOs and consumer associations

Dialogue and partnership
Transparency (on social initiatives, environmental footprint, product performance, etc.)
Sponsorships and philanthropy

Educational institutions

Cooperation for R&D and innovation (e.g. scholarships)
Attracting and developing talent

Public authorities & governments

Social and economic impact
Contribution to visual health and inclusive economy
Fair business practices, including responsible marketing
Dialogue and education

Local communities

Quality of life: provide quality vision for all
Social and economic impact (e.g. jobs, support for the local economy and inclusive business)
Raising awareness and access to vision correction and protection
Sponsorships and philanthropy

2.3.

Sustainable offering

From product and design innovation to reimagining the consumer
experience and establishing new business models, EssilorLuxottica
teams constantly push the boundaries of what is possible and
question how the Company can better serve both its customers and
consumers. One of the most important drivers in EssilorLuxottica's
sustainability efforts is the idea that sustainability and the Company’s
products and services go hand-in-hand, right from the development
phase. With the objective to satisfy customers’ preference and
demand for more sustainable products and practices, EssilorLuxottica
nurtures three fundamental workstreams outlined below.

production processes. To ensure that consumers are not exposed
to counterfeit products, Luxottica collaborates with local
institutions and authorities around the world to intercept
counterfeit products and combat the entire illegal production chain
as best permitted by law. For greater effectiveness in the battle
against counterfeiting and the expansion of parallel markets that
divert goods into unauthorized sales channels, Luxottica has
developed GLOW (Guaranteed Luxottica Origin Worldwide). GLOW
is a traceability system based on RFID technology that can verify the
authenticity of products as well as the suitability of resellers.

Product safety

Product development & design

For EssilorLuxottica, product safety is an absolute priority and is the
foundation of any sustainable offering. Its products are the result of
continuous investments in research, design and innovation and
developed according to high quality standards with stringent
controls on mechanical, chemical and optical characteristics that
are equal or superior to industry standards and regulatory
requirements in terms of safety, performance and durability.
To guarantee their customers and consumers maximum product
safety, EssilorLuxottica performs tests to check compliance with the
international regulations concerning chemical substances in
medical and consumer products, using both in-house laboratories
and expert external facilities. Quality systems are in place to meet
regulations across the Product Life Cycle. In 2020, Luxottica's
central laboratory in Italy extended its accreditation according to
the ISO/IEC 17025 standard for the competence of testing
laboratories. Now the scope includes, in addition to mechanical and
optical tests, chemical tests that measure the release of substances
from the frames, to guarantee consumers increasingly higher
quality products.
With more than 11,000 patents owned, intellectual property is one
of EssilorLuxottica’s most important assets, and ensures the
excellence, uniqueness, and incomparability of its products. It is
based on the registration and maintenance of the Company’s
trademarks and patents across the world. The protection of
intellectual property rights also involves combating counterfeiting.
The worldwide proliferation of counterfeiting not only threatens
official sales channels and company reputations, it also poses risks
to the health and safety of consumers. Counterfeit products do not
ensure the same elevated quality standards as the originals, which
are certified for excellence by the most stringent quality tests and
the use of highly innovative materials. The Company’s authentic
products are impossible to process or replicate without the
necessary know-how as well as the ongoing innovation used in the

EssilorLuxottica defines its innovation priorities by listening to
customers and consumers, and anticipating their needs and
lifestyles. Its Wholesale and Retail distribution channels, and close
interaction with eyecare professionals give proximity to end
consumers, allowing the Company to better anticipate specific as
well as unmet needs and desires. Those distribution networks are
further supported by online channels that serve several million
unique visitors each year and create a holistic relationship with
consumers.
EssilorLuxottica has expanded its culture of global innovation
through gradual integration of sustainable development criteria to
answer related consumer and customer expectations and needs,
and to address social and environmental challenges. The Company
aims to develop products with an ever-decreasing impact on the
environment (see Section 4.4.2) by analyzing product life cycles,
favoring eco-friendly designs, working with its suppliers (to
purchase raw materials with less environmental impact, etc.), and
optimizing shipping flows and production processes. Specifically,
EssilorLuxottica is approaching Sustainable Offering from product
design to research of new innovative materials, developing recycling
processes and upcycling products to give them a second life.
In 2020, the R&D departments of Essilor and Luxottica accelerated
specific workstreams dedicated to sustainability.
Innovative bio-based materials have been introduced into the
Luxottica portfolio of raw materials for all types of products,
enabling the launch of specific collections, from Arnette to Burberry
and Emporio Armani. Luxottica has also focused on new industrial
solutions to reduce in-house scraps to limit the use of plastic as
much as possible. In addition, Luxottica has launched a new in-house
process in Italy to recycle and compound nylon plastic scraps
derived from the injection manufacturing of frames into black raw
nylon, which was used for the new Emporio Armani collection “R-EA
(Recycled Emporio Armani)”. Packaging has also been thoroughly
2020 Sustainability Report • EssilorLuxottica
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explored during the year, and Luxottica has developed many
solutions to reduce layers, limit mono-use plastic and substitute
petrol-derived materials with bio-based ones jointly with its licenses.
Many other projects are under development to examine the
possibility to reduce, recover and regenerate obsolete polymeric
materials derived from scraps of manufacturing processes as well as
warehouse stocks. The aim is to create a circular process that makes
it possible to reintroduce waste materials into the production cycle,
thereby limiting disposal and reducing plastic waste.
2020 has seen the development of a specific sustainability
innovation process and a major foresight program as well as the
launch of new products at Essilor. A proprietary Sustainability
Assessment Methodology has been deployed within R&D activities
to integrate sustainability criteria into each stage of the
development process for technologies and products. Circularity,
resource and process efficiency along with low impact raw materials
and societal benefits form the main pillars of the program.
Simultaneously, Essilor has structured a distinct strategic initiative
called the "Lab of the Future" with the objective to imagine what
Essilor's future product performances, technology platforms and
material production systems will look like. This initiative has already
stirred up important new technology research programs in R&D. For
example, it helped in moving Essilor's focus from current
subtractive and batch technologies to additive manufacturing and
one-piece flow technologies for its lenses. Furthermore, the R&D
team has been expanding its proficiencies with the integration of
experts in digital technologies to reinvent the vision care chain
through digitalization. In this perspective, the development of new
products continued to address the needs of all population segments
and major vision issues, such as the growing global myopia
pandemic. With key partners in vision healthcare, Essilor has
launched a myopia reduction product line named Stellest™ that
drastically lowers the lengthening of the eyeball, and therefore slows
down the disease. For the 2.7 billion people without visual
correction, living mainly in emerging countries with limited visual
health structures and complex logistics chains, Essilor has developed
an improved version of its Ready-to-Clip™ pair of glasses, enabling
low-income consumers to buy an affordable product locally,
immediately after their eye test, avoiding issues with logistics and
order tracking.

2.4.

EssilorLuxottica is committed to communicating with its customers
and consumers in a clear, authentic way about the performance of
its products and services in accordance with regulations. This
transparency, which reinforces the trust that the Company has built
over many years with its customers and consumers, is today one of
the Company’s major intangible assets.
EssilorLuxottica ensures, from manufacturing to marketing, that its
communication about products is accurate and complies with the
applicable regulations in effect, specifically with regards to
advertising. This may involve a link with the local authorities and/or
consumer associations who inquire about specific features and
characteristics of the Company’s products to confirm that the
performance and benefits outlined are genuine and proven.
In addition, to maintain the accuracy and consistency of messages,
Essilor and Luxottica offer training (face-to-face or e-learning) to
their salesforce, retailers, licensees and eyecare professionals that
focuses on product features, lens and frames design, quality
standards and other aspects. It should be noted that due to the
diversity of regulations in effect around the world, each of the
subsidiaries involved in marketing the Company’s products and
services may undertake its own monitoring to comply with local
laws, standards and voluntary codes in force.
The Company has also implemented a validation process for
product marketing statements to ensure that for each of them,
appropriate proof exists and the performance of the products in the
laboratory can be taken into account within its production
environment. For example, most of Essilor’s products and services
are based on wearer tests carried out with representative panels
that take real-life and experimental conditions into account.

Main pillars of EssilorLuxottica's sustainability approach

Sustainability is a deeply rooted commitment at EssilorLuxottica and
is founded on three fundamental pillars: people, environment and
society.
These support the Company’s Mission and guide its efforts to create
value in the communities where it does business around the world.
• People: the Company's employees are the leading players and
contributors to EssilorLuxottica's sustainable development and
value creation efforts. The Company seeks to develop a culture
of learning, diversity and safety among its employees along with
the creation of a working environment that offers everybody
the same opportunities on the basis of merit and without
discrimination. See Section 4.4.1.
• Environment: EssilorLuxottica is committed to optimizing the use
of resources to lower its environmental footprint across the value
chain, from manufacturing to distribution, by reducing energy
consumption and water use, and limiting carbon footprint and
waste generation to address climate change and contribute to a
more circular economy. See Section 4.4.2.
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• Society: the Company, through its powerful Mission, has an
ambition to help everyone in the world see well, and thereby
contribute to the socio-economic growth of individuals and
societies. In addition, EssilorLuxottica is committed to respecting
and promoting human rights across its entire value chain.
The Company abides by the ILO Conventions and the United
Nations Global Compact Principles on Human Rights and requests
its suppliers to adhere to international standards in the areas
of ethics, labor, health, safety and the environment. See
Section 4.4.3.
EssilorLuxottica has chosen strong governance and management
support to drive social, environmental and societal initiatives. These
are regularly reviewed by the Corporate Social Responsibility (CSR)
Committee, which in 2020 met three times. See Section 4.3.1 and
Chapter 2 of this Universal Registration Document.

Management of Sustainable Development

3.

Management of Sustainable Development

3.1.

EssilorLuxottica Corporate Social Responsibility (CSR) Committee
and Sustainability team

The EssilorLuxottica Corporate Social Responsibility (CSR)
Committee consists of four members, two of which are independent
Directors. Its members are Jeanette Wong (Chairwoman), Giovanni
Giallombardo, Hubert Sagnières and Cristina Scocchia.
The main duty of the CSR Committee, within the remit of the Board
of Directors, is to ensure that the Company effectively addresses
the deployment of the Company's Mission, which is fully integrated
in the strategy. Accordingly, the Company exists to give vision a
voice and to respond to the world’s growing vision needs by
meeting the changing lifestyles of existing consumers and inventing
new ways to reach the 2.7 billion people who suffer from
uncorrected poor vision and the 6.2 billion people who do not
protect their eyes from harmful rays.
The CSR Committee’s duties go beyond philanthropy, inclusive
business and compliance to address the manner the Company
manages its economic, social and environmental impacts as well as
its relationships with stakeholders.
The Committee shall notably be responsible under the authority of
the Board of Directors for:
• sustainable development matters, including climate change,
environmental policies and management systems, human rights,

3.2.

social impact, safety & well-being, diversity & inclusion, and
sustainability reporting & disclosure;
• ethics and compliance matters, including core values, principles
and sustainability-related regulations.
The CSR Committee also coordinates its works with the Audit and
Risk Committee and the Strategy Committee for all matters related
to the CSR Committee’s areas of intervention. For more details on
EssilorLuxottica’s CSR Committee, see Chapter 2 of this Universal
Registration Document.
A taskforce was created, comprising the sustainability teams of
Essilor and Luxottica, to support the deployment of the
EssilorLuxottica sustainability program. This operational taskforce
aims to:
• guarantee compliance to non-financial disclosure and other major
sustainability-related regulations;
• ensure that the progress of sustainability programs at both
companies is consistent with EssilorLuxottica’s Mission and
values;
• facilitate dialogue and engagement of different corporate
functions to support initial joint sustainability-related initiatives;
• lay the foundation for next years' sustainability roadmap.

CSR risk management

Risk is an integral part of doing business and can be defined as any
uncertain event that could threaten the achievement of business
objectives and strategies or the Company’s tangible and intangible
assets. EssilorLuxottica faces an evolving landscape of
environmental, social and societal related risks, also called CSR risks,
which can impact its profitability, growth and reputation. The
Company is risk-averse towards events that could negatively affect
the safety or well-being of employees, consumers and other
stakeholders or endanger the natural environment.
This Chapter focuses on topics that were highlighted as most
important during the CSR risk assessment, which was part of the
EssilorLuxottica group-wide risk management process.

Methodology of EssilorLuxottica CSR risk
assessment
As part of its commitment to mitigate environmental and social
risks, EssilorLuxottica integrated the identification and assessment
of CSR risks and opportunities into a group-wide risk assessment
process that was conducted by the Risk Management and the
Sustainability functions of Essilor and Luxottica in the last quarter of
2020. It covered all of the Company's geographies, legal entities and
activities (see Chapter 1 of this Universal Registration Document).
After identifying the risk factors having a CSR dimension within the
EssilorLuxottica risk taxonomy, an extensive review of internal and
external information sources (e.g. Essilor and Luxottica materiality
matrices, regulatory frameworks, rating agencies, institutional
investor requests, customer expectations and sectoral risk reports)
led to their breakdown into 20 CSR sub-risk factors. These factors
are then defined and assessed according to impact, likelihood and
mitigating measures using internal surveys, interviews and expert
reviews.
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Priority CSR risk categories
The cross-analysis of survey results, interviews, external documentation and facts allowed the Company to identify the most relevant CSR risk
factors for the business. They are divided below into six categories that cover social and environmental responsibility and have been shared at
the highest levels of responsibility within the organization:
Risk factors

CSR risk category

Business interruption

Climate change

Strategic innovation & product development
Intellectual property
Licensing

Sustainable offering

Industry & Market
People management

Talent management

Corporate compliance & reporting (incl. sustainability)

Supplier sustainability

Corporate compliance & reporting (incl. sustainability)
Antitrust

Business ethics

Data privacy
Corporate compliance & reporting (incl. sustainability)
Business interruption
Pandemic

Human rights

Licensing
Data privacy
Section 4.3.2 sets out the six categories that carry CSR risks,
as defined below.
• Climate change: the risk that the Company is not able to face and
quickly adapt to physical risks or radical systematic changes linked
to climate change (e.g. disruption in logistics or production due
to natural hazards and/or change in regulation, such as carbon
tax), which can lead to business disruption or higher operational
costs (see Section 4.4.2.4);
• Sustainable offering: the risk that the Company is losing
consumers, licenses and/or competitive advantage because of an
inability to satisfy consumer preference and demand for more
sustainable products and practices (e.g. CSR standards,
transparency, substantiated claims, circularity, eco-design,
recycled materials) (see Section 4.2.3);
• Talent management: the risk that the Company is not able to
attract talent due to a lack of CSR references within the Employer
Branding program or retain talent due to a perceived
misalignment between the CSR commitment and its real
implementation (see Section 4.4.1.2);
• Supplier sustainability: the risk that suppliers are not compliant
with laws, international standards, EssilorLuxottica’s Code of
Ethics and the Company’s requirements on labor, health and
safety, environmental and ethical matters, and the risk of not
meeting license and business partner expectations of
sustainability topics (see Section 4.4.3.1);
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• Business ethics: the risk that the Company is exposed to legal
proceedings or reputational damage due to non-compliance with
local and international laws on business ethics (e.g. corruption,
bribery, inadequate commercial policies) and data protection, or
other unethical behavior (see Section 4.4.3.3);
• Human rights: the risk that the Company is not compliant with
local and international regulations on human rights (e.g. Modern
Slavery Act, GDPR, Duty of Care, etc.) (see Section 4.4.3.2).
To mitigate such risks, the Company is relying on both Essilor and
Luxottica risk management organizations to ensure that specific
CSR policies, procedures and controls are being implemented at
both operating and holding levels.
As required by regulation, the themes of “fighting against food
waste and food poverty”, “means in favor of responsible, fair and
sustainable food”, “the respect of animal welfare” and
“consequences of the use of goods and services it produces on
climate change” have been analyzed and none of them have been
rated with high potential CSR risks for EssilorLuxottica.
Furthermore, the COVID-19 pandemic risk has been added in the
Group Risk universe and has been assessed accordingly. For more
details about this specific risk, see Section 1.8.
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3.3.

Protocol and organization of non-financial reporting

Non-financial reporting provides a tool to help the Company
monitor and understand its status and progress on sustainability
priorities, risk management, and its associated impacts. It is also an
opportunity to provide stakeholders with a complete and consistent
overview of the Company’s environmental and social impact.
As a French-listed company, EssilorLuxottica is taking European
Directive no. 2014/95 (transposed into French law in August 2017,
decree no. 2017-1265) as reference on its non-financial statement.

EssilorLuxottica Sustainability Reporting
Protocol
First issued in 2019 and updated in 2020, EssilorLuxottica
Sustainability Reporting Protocol contains detailed guidelines and a
glossary that ensure alignment on indicator definitions, rules of
reporting and data consistency.
The Reporting Protocol follows the guidelines of the Global
Reporting Initiative (GRI) Standards and takes into consideration the
global agenda of the United Nations Sustainable Development
Goals (SDGs). For indicators on greenhouse gas (GHG) emissions,
the Company follows the GHG Protocol.
For certain specific CSR topics (e.g. health and safety indicators),
the information reported is analyzed and monitored by the
Company in the normal course of its business, using companyspecific KPIs and definitions of both Essilor group and Luxottica
group.
The Company will continue to update and strengthen its Reporting
Protocol to support sustainability performance monitoring and
management.
(i) Reporting scope
The reference scope of non-financial reporting covers all the
entities and subsidiaries within the Company's financial
consolidation scope. The list of entities requested for
sustainability reporting is updated annually according to the
financial consolidation scope.
For each specific indicator, reporting coverage can vary and is
specified separately in the disclosure of each indicator based on
the headcount of the entities reporting information and the
Company's total headcount.
(ii) Key indicators
The selection of EssilorLuxottica indicators is based on the
activities, impact and common existing indicators of Essilor and
Luxottica. It covers key sustainability pillars and topics that were
identified on the basis of EssilorLuxottica's CSR risk
assessment, important common topics for both Essilor and
Luxottica and mandatory requirements set by the EU Directive
no. 2014/95 (transposed into French law in August 2017, decree
no. 2017-1265). Other criteria such as Guidelines of Global
Reporting Initiative (GRI Standards), GHG Protocol, GLEC
framework, TCFD recommendations, criteria of key accounts,
rating agencies and indices and institutional investors were also
considered when selecting the indicators.

In the course of continuously strengthening the monitoring of
sustainability performance and effectiveness of risk management,
new indicators (recordable incident rate, water risks, human rights
training, etc.) have been added this year to cover more topics under
People, Environment and Society pillars.
Meanwhile, both Essilor and Luxottica collect certain other
indicators to monitor company-specific sustainability initiatives.
See Section 4.6 for more information on reporting scope, period,
rules of reporting and consolidation, and other guidelines related to
the information disclosed in this Chapter.

Reporting organization
In 2020, two reporting campaigns were organized at Essilor and
Luxottica separately, using a collaborative process that was centrally
managed by the respective sustainability teams and following
common guidelines for EssilorLuxottica's Reporting Protocol.
For Essilor, all the relevant information for the sustainability reporting
was collected through an Oracle-based tool – CARS/SUSTAIN2 – that
replicates the structure of Essilor’s unified financial reporting system.
The data were uploaded by local Finance teams in coordination with
data collectors from a network across all entities covering a range of
disciplines
(Human
Resources,
Environment-Health-Safety,
Procurement, etc.). The data reported were controlled by local
Finance teams at first, and then were consolidated and checked for
consistency by Essilor’s Sustainable Development Department.
For Luxottica, quantitative and qualitative inputs were collected
using a combination of internal IT platforms (e.g. SAP for Finance,
SAP HR and the Luxottica University platform) and templates that
were prepared for each set of KPIs and included instructions for
completion. Central data collectors were identified in each of the
departments or functions involved and were responsible for: i)
collecting the information at a local level with the support of local
data collectors using the templates provided by the Sustainability
team; ii) checking the consistency and validating the data; and iii)
sharing the consolidated data with the Sustainability Department
using the provided templates.
At the beginning of the reporting campaign, both Essilor and
Luxottica sustainability teams held specific training webinars to
explain the reporting process and information requested to relevant
teams, as well as to engage them on the importance of timely and
consistent sustainability reporting. The consolidated data of both
companies is consistent with previous years on a standalone basis.
The information presented in this Chapter has been reviewed by
PwC, an independent third-party organization, in accordance with
regulations resulting from European Directive no. 2014/95. See
Section 4.7, “Report of the Independent Third-Party Organization”
for further details.
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Fundamental sustainability pillars to support
EssilorLuxottica's Mission

4.1.

People

EssilorLuxottica’s success is deeply intertwined with the over
140,000 employees worldwide who provide products of high
technical and stylistic quality together with unparalleled levels of
service. This global community embodies a unique know-how and
DNA, and contributes to the Company’s Mission to help people “see
more, be more and live life to its fullest”, providing employees with
a unique sense of purpose. This, along with widespread active
employee shareholding and well-being initiatives, are a source of
strong employee engagement and sense of belonging. The broad
spectrum of contexts, cultures and territories in which the Company
operates gives it a distinguishing trait, and is one of
EssilorLuxottica’s unique strengths.
The Company seeks to develop a culture of learning, diversity and
safety among its employees. Its tangible advancements in the
workplace, from learning and development programs available at
Essilor and Luxottica to its focus on the prevention of work-related
injuries, are examples of how EssilorLuxottica engages, grows and

4.1.1.

protects its employees. Plurality and diversity are sources of
enrichment, and a heritage that make the Company stronger and
better able to face global challenges. Cooperation and dialogue are
encouraged to make it an inclusive environment in which everyone
can thrive. In this context, having qualified, motivated and engaged
employees is crucial for its long-term success. As such, the search
for excellence in recruitment and the development and well-being
of its employees across the world are of strategic importance, and
entail a working environment where everyone feels valued and is
respectful of employee physical and moral integrity.
Social dialogue is promoted at all levels through the continuous
dialogue between management, employees and their
representatives, in accordance with trade union rights in each
country. Collective agreements cover different topics (e.g. bonuses,
social protection) that contribute to employee well-being, whereas
employee shareholding reinforces employees’ sense of commitment
to the Company's Mission and strategy over the long-term.

The Company’s workforce

TOTAL WORKFORCE
2020

2019

TOTAL WORKFORCE

151,017

161,505

Total number of employees

140,429

152,954

10,588

8,551

Total number of agency workers

Note: To better illustrate the workforce of EssilorLuxottica, the Company decided to disclose its number of agency workers in addition to the number of employees. The
figure for EssilorLuxottica is based on the combination of Essilor’s numbers of employees and agency workers as of September 30, 2020 and Luxottica’s numbers of
employees and agency workers as of December 31, 2020. For more information on reporting methodology and scope, please refer to Section 4.6.
In 2020, the total workforce decreased by 6.5%, as the COVID-19 outbreak slowed business activities across divisions and geographies in the first part of the year, while the
Company swiftly adapted to a challenging environment and a new way of working.

WORKFORCE BREAKDOWN BY GEOGRAPHY
TOTAL WORKFORCE

2019
161,505

North America

43,388 (29%)

51,851 (32%)

Europe

34,624 (23%)

33,340 (21%)

Asia, Oceania and Africa

55,035 (36%)

57,352 (35%)

Latin America

17,970 (12%)

18,962 (12%)

Note: For more information on reporting methodology and scope, please refer to Section 4.6.
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The tables below detail the Company’s employees according to category, gender, age and contract type.

EMPLOYEE BREAKDOWN BY CATEGORY AND BY GENDER
2020

2019

140,429

152,954

Total number of women

80,575 (57%)

88,660 (58%)

Total number of men

59,854 (43%)

64,294 (42%)

2,204 (1.6%)

2,235 (1.4%)

590 (27%)

607 (27%)

TOTAL NUMBER OF EMPLOYEES

Executives – Senior management
Women
Men
Managers/Experts – Middle management

1,614 (73%)

1,628 (73%)

10,888 (7.7%)

11,103 (7.3%)

Women

4,501 (41%)

4,514 (41%)

Men
Professional – White collars

6,387 (59%)

6,589 (59%)

42,140 (30.0%)

50,413 (33.0%)

22,607 (54%)

28,487 (57%

Women
Men
Production/Shop staff – Blue collars

19,533 (46%)

21,926 (43%)

85,197 (60.7%)

89,203 (58.3%)

Women

52,877 (62%)

55,052 (62%)

Men

32,320 (38%)

34,151 (38%)

Note: Within the Company's employees, women represent approximately 60% of the total number of employees and approximately 40% of management roles (senior and
middle management). For more information on reporting methodology and scope, please refer to Section 4.6.

EMPLOYEE BREAKDOWN BY AGE
TOTAL NUMBER OF EMPLOYEES
Below 18

2020

2019

140,429

152,954

130 (0.1%)

227 (0.1%)

18-34

66,212 (47.1%)

75,005 (49.1%)

35-49

51,521(36.7%)

53,078 (34.7%)

22,566 (16.1%)

24,644 (16.1%)

Above 50
Note: For more information on reporting methodology and scope, please refer to Section 4.6.

EMPLOYEE BREAKDOWN BY CONTRACT TYPE
2020

2019

140,429

152,954

Permanent contract

109,910 (78.3%)

116,484 (76.2%)

Fixed term contract

30,519 (21.7%)

36,470 (23.8%)

TOTAL NUMBER OF EMPLOYEES

Note: To better illustrate the employees component of EssilorLuxottica, the Company decided to disclose its employees breakdown by contract type for the first year. Almost
80% of employees hold permanent contracts within EssilorLuxottica. For more information on reporting methodology and scope, please refer to Section 4.6.

4.1.2.

Equal opportunities and
people development

At the very core of EssilorLuxottica are its people, who bring the
Company’s assets to life and are the key drivers of its success. Based
on the principle that everyone’s talent makes a difference has led
both Essilor and Luxottica to recruit and engage their employees
with a long-term perspective in which training, development and
ensuring equal opportunities for everyone everywhere play a core
role throughout the employee’s career.

Diversity and inclusion
EssilorLuxottica is firmly committed to guaranteeing equal
opportunities for every employee at all levels, and paying employees
equally for the same work, regardless of race, gender, age,
nationality, religion, sexual or political orientation, marital status,
union affiliation or disability. The organization does not tolerate any
form of discrimination, intimidation or harassment. The Company is
firmly committed to building a work culture that is inclusive and
nurtures diversity to allow unique perspectives and novel ideas to
flourish. Professional roles and promotions are evaluated and
assigned to guarantee a fair and meritocratic workplace.
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EssilorLuxottica strives to create a community that values all
backgrounds, identities and cultures. Operating across more than
150 different countries, the Company’s workforce is made up of
many different nationalities and languages, with talented people of
every race, religion, gender, age and ability. The goal is to make
every one of them feel accepted, appreciated and inspired at work.
To cultivate a culture of diversity and inclusion, many initiatives exist
in different regions to promote open dialogue among employees
and provide an inclusive work environment. For example:
• In the US, Luxottica tapped into its employee base to get their
expectations around diversity and inclusion in the workplace
through surveys, panels and open conversations. Taking its
learnings into account, the company is launching a number of
employee-facing initiatives in 2021, including programs focused on
further educating local teams, creating opportunities for
employees to share their personal experiences and identifying
actionable ideas for creating a more inclusive workplace.
Meanwhile, Essilor of America continues to support the growth
of its Business Resource Groups (BRG) and Engagement
Ambassadors. BRGs are voluntary and employee-led, and bring
employees together through common interests, backgrounds or
demographics. The five BRGs represent Women, a Multicultural
and Inclusive experience, the LGBTQ+ community, and all
Generations and Military Veterans. With Essilor’s Engagement
Ambassadors – the network of employees who support Mission,
Wellness, and Career Development – they represent over 500
dedicated employees bringing focus on inclusion and diversity to
life. Throughout 2020, Essilor of America launched a series of
awareness and education initiatives in support of Social Justice
that will continue through 2021. The BRGs hosted Courageous
Conversations, creating a space for employees to share their
feelings and discuss their experiences in a safe and open
environment.
• In Brazil, the manufacturing site of Luxottica initiated a new
annual program named "Olhar Consciente" (Informed Vision) in
2020, featuring a full week of activities dedicated to diversity and
inclusion, and embracing surrounding communities.
• In China, Luxottica organizes annual events encouraging
employees to share their hometown or regional traditions
and rituals to further cultivate an inclusive environment for all
ethnic groups.
• Globally, Luxottica University is launching a comprehensive
learning initiative focused on unconscious bias and other
diversity, equity and inclusion aspects.
Other actions focus on women's development and recognition,
such as:
• In Latin America, Essilor has set a target of 40% female
representation by 2022 in the top 180 leadership roles (vs 32.2%
today). In support of this target, the region has committed to
ensuring that no recruitment process – internal or external – will
close without a female in consideration as a finalist. In France, for
the second year, Essilor scored 94/100 on the Professional
Equality Index, demonstrating the robustness of its policy on
women's careers and compensation.
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• In China, Essilor has designed a new initiative called “She Power
Women Community'' to drive diversity and improve women's
workforce engagement. It is composed of various interactive
activities, including panel discussions, debates, role model
selection and best practice sharing that encourage women to
seek higher roles. Similarly, Luxottica’s manufacturing plant in
China has an event dedicated to recognizing women who have
served as high-performing role models for others throughout
the year.
In 2020, EssilorLuxottica earned a spot on the Financial Times
“Diversity Leaders” list, a nod to the Company’s various efforts
around diversity and inclusion in recent years. During the year,
several women professionals at Essilor and Luxottica were honored
among Vision Monday’s list of the “Most Influential Women in
Optical”, representing wide-ranging industry recognition of their
diverse and extensive background in the optical industry in North
America.
Beyond gender equality, EssilorLuxottica’s inclusion efforts include
equal opportunities for all its employees regardless of their gender,
age, religion, marital status, sexual or political orientation, disability.
For instance, Essilor has been acting for a long time on the
integration of disabled people. In France, the employment of
disabled people represents 5.02% of the employee population, and
22 “handicap” correspondents lead the deployment of the Disability
policy and advise disabled employees. EssilorLuxottica also has a
firm commitment to paying employees equally for the same work,
as professional roles and promotions are evaluated and assigned to
guarantee a fair and meritocratic workplace. All these efforts are
complemented by strong support for employee well-being. In Italy,
Luxottica‘s innovative welfare program enables employees to
manage their work-life balance by providing personal and family
services, youth and education opportunities, health and well-being
services, and income support. In France, Essilor has signed a new
collective agreement with the Unions on Diversity and Inclusion for
2020-2023 that brings very concrete solutions to better balanced
work and parenthood for both mothers and fathers (e.g. extension
of a fully paid paternity leave, childcare services, school support).

Training and development
At EssilorLuxottica, supporting people with career-long training, skill
development opportunities and internal mobility is essential, not
only for their personal development but also for the Group’s
success. With a rapidly changing environment and growing macro
challenges, and an important presence in emerging countries and
areas that require specific know-how and expertise, the Company
offers its employees and customers a personalized learning journey
with the latest digital solutions and best-in-class contents through
its online learning platform, EssilorLuxottica University.
Following the combination of Essilor and Luxottica, the Company
sets out to leverage the best contents and experiences from each
side to build a shared platform that can serve the workforce of the
future. In 2020, this shared platform came to life, setting the basis of
the EssilorLuxottica learning culture, where employees and
customers can continuously expand their skills, knowledge and
mindset. Featuring the most innovative courses from Essilor and
Luxottica respective training catalogues and leading-edge virtual
classrooms, the platform is accessible from anywhere via mobile or
desktop to over 125,000 Essilor and Luxottica employees and nearly
200,000 opticians and sales associates hailing from Luxottica’s
wholesale clients worldwide (as of December 2020). Following the
success of this first digital convergence, the two companies are now
working towards a new version of the EssilorLuxottica University
platform that will be introduced to employees and customers in
Spring 2021.
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At Essilor, online training offers are provided through additional
Educational Partners such as LinkedIn Learning or Crossknowledge.
In 2020, due to the COVID-19 crisis, its traditional classroom
programs were replaced quickly by new digital learning initiatives.
They included the webinar series “See more, Learn More” enrolling
more than 700 participants; and free access to learning content on
“EssilorUniversity@home”, visited by more than 2,900 employees.
Both concepts were created to support Essilor employees working
largely from home and facing new challenges. Meanwhile, Essilor
global leadership initiative “Grow our Team” has trained 459
managers worldwide, becoming a well-appreciated development
course and a great example of impactful digital leadership training.
In addition to these programs, multiple series of webinars, such as
“Managing in a Remote Environment“, “Building Resilience” and
“Mastering Digital Communication Tools”, have been offered and
facilitated by local experts with a high level of satisfaction from the
internal audience and a rating of more than 4.5/5. Lastly, new
functional curriculums have been launched in Finance, HR and
Marketing to accelerate Essilor's organizational transformation and
support ongoing upskilling of the workforce. Despite the impact of
COVID-19, the number of participants for corporate training has
increased significantly. With more than 1,600 attendees in 2020, it is
almost three times more than 2019. Digital training now represents
more than 85% of Essilor's corporate leadership program.
This trend should be sustained in the next couple of years, with a
new design of hybrid learning solutions that offer a digital and
classroom mix.
By the end of 2020, more than 45,000 Essilor employees were
connected with online training solutions. With the transition to the
new EssilorLuxottica learning platform in 2021, 100% of employees
will have access to online training solutions.
Meanwhile, local training for production staff and all other
management positions are conducted at entity level in every region.
These include local onboard training and on-the-job training to help
employees gain the necessary competences and grow within the
company. In 2020, even though COVID-19 had a negative impact on
locally organized training, more than 660,000 hours of local training
was performed, with 62% dedicated to production staff.

At Luxottica, the introduction or development of new skills, the
opportunity to improve existing competences and the support for
expansive ways of thinking have always been a core element of its
learning and development approach globally. In 2020, Luxottica
delivered approximately 800,000 hours of training to employees,
managers and directors around the world through learning
initiatives offered online and, pre-COVID-19, in a classroom setting.
The reduction in training hours compared to 2019 is due to COVID19 and lockdown-related restrictions, which impacted employee
learning and development initiatives, as well as a complete redesign
of the online learning catalogue, which transitioned from
traditionally longer courses to short and concise learning modules
available on all devices 24/7. Even so, while part of the population
shifted to remote work and only about one-third of stores were
open during lockdowns with limited opening hours, the company
accelerated its investments to provide the majority of its employees
and customers with innovative, engaging training contents available
in up to 40 languages through Luxottica University. Investing in
learning also supported the well-being and engagement of each
individual employee and their sense of community in such
challenging times. As the broad and varied population of Luxottica
began to rapidly adapt to digital learning, the introduction of virtual
classrooms, first in Italy and then in the rest of the world, has
completely transformed the learning experience. This interactive,
engaging format reaches a broader audience and challenges
conventional concepts of classroom training, as shown by the
approximately 100,000 hours of distance learning it delivered
in 2020. As a result, online course completions (including interactive
modules and virtual classrooms) grew 40% from 2.5 million in 2019
to over 3.6 million in 2020.
Brief workshops on personal development and career growth are
also provided, linked to the needs of the organization, such as the
onboarding program for new hires and the performance evaluation
process the company launched for managers and their team
members in Italy in 2019. In 2020 the performance evaluation
process was consolidated and implemented in other business units
in Italy and other countries, such as Eastern Europe and Singapore.
To guarantee a performance evaluation process that is unique and
consistent at global level, the process is being adopted by other
business units and regions. In 2021 colleagues in Latin America,
Australia, Japan, Europe and the company's Retail division in Italy
will join the process for the first time.
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TRAINING HOURS AND NUMBER OF EMPLOYEES TRAINED
2020

2019

1,444,546

2,024,723

Centrally managed training hours

655,437

737,709

Locally managed training hours

789,109

1,287,014

TOTAL TRAINING HOURS DELIVERED

Production/Shop staff – Blue Collars

479,674

821,751

Other Categories

309,435

465,263

Number of employees trained through centrally managed programs

81,688

81,514

Number of employees trained through locally managed programs

56,381

87,497

Note: The figure for EssilorLuxottica is based on the combination of Essilor and Luxottica training information collected through the respective training platforms and
reporting campaigns. Total training hours decreased by 29% in 2020, mainly due to the impact of the COVID-19 pandemic on the organization of classroom trainings. In
response to this challenge, the majority of classroom training was transformed to online training, both at global and local level. Training centrally managed through corporate
training programs such as Essilor University and Luxottica University represented 45% of the total Company training hours in 2020 and has trained approximately 82,000
employees, in line with last year's level. Local trainings were delivered in classroom settings where possible or through third-parties e-learning solutions. With more than
56,000 employees trained, close to 800,000 training hours were delivered, among which 60% were dedicated for blue collar workers.

Talent attraction
EssilorLuxottica is committed to offering an engaging and
motivating workplace where everyone can unleash their full
potential and express their talents. The Company achieves this by
providing an environment based on trust and respect, and a
cooperative leadership style deeply anchored in its Mission. With
operations across more than 150 different countries and the
ongoing transformation of the Company around the world, talent
attraction and retention is strategic for the Company and taps into
Essilor and Luxottica’s employer value proposition.
While the careers section on each company’s website and the
respective LinkedIn pages offer transparent access to the
opportunities available and enable candidates to apply online,
several initiatives have been developed at both Essilor and Luxottica
to attract, retain and engage talents.
• Facilitation and promotion of internal mobility opportunities
through talent programs at Essilor. These include “People
Exposure” to increase visibility of talent within the organization;
“Excellor program” to better assess the potential of senior
profiles and strengthen the internal pipeline for senior business
leaders through 360° feedback and customized business
simulations; and “COMET” to enable young people from Essilor's
Emerging Talent pool to unleash their full potential by increasing
self-awareness, working on strategic projects within multicultural
teams, gaining exposure to senior leader members and being
supported by an internal coach. In 2020, to embrace the changing
work environment, 30 young talents from 12 nationalities and 14
job functions participated in the first digitalized version of the
COMET program. “SeeUp”, launched in 2020, increases internal
mobility and encourages employees to own their career by
providing a deeper understanding of talent management
practices and initiatives under an overarching digital umbrella that
encompasses different initiatives, such as webinars to support
employees in powering up their career conversation, personal
branding, networking and promoting internal career fairs for
different functions;
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• Regular presence on international campuses of top-ranking
universities and management schools (e.g. MIT, Harvard, NYU,
Columbia University, HEC, ESSEC, Bocconi University, Politecnico
di Milano and MIP, Fudan, PolyU HongKong, etc.) by participating
in career events, hosting information sessions and launching real
case studies with students. The Company also contributes to
emerging talent education by leveraging partnerships, such as
CEMS, an alliance of more than 30 business schools worldwide,
and student associations, such as AEBG (Alliance of European
Business Game) and BEST (Board of European Students of
Technology);
• Innovative talent acquisition programs, such as Essilor’s
SeeGrowth program, including ETP (Emerging Talent Program)
and ELP (Emerging Leader Program), target new graduates and
recent MBA graduates with four-to-eight years’ experience from
the best campuses. They offer students a rotation of roles
globally, and Luxottica’s “Futuresighters”, its international
graduate program, selects candidates from top ranked
universities and schools worldwide to provide a development
path aimed at creating all-round talented profiles ready to fill key
positions in the company.
Specific talent attraction projects are also developed at local level.
These include Luxottica's eyeFWD in North America and EYE
Launch in Australia, which in 2020 were executed online in response
to COVID-19. The former is designed to give optometry students a
broader understanding of how to build and maintain a successful
practice upon graduation. EYE Launch is a two-day graduate
induction program and is the first part of Luxottica’s two-year
graduate development pathway, designed to ensure new optometry
graduates are well equipped to start their career effectively.
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4.1.3.

Health and safety

For EssilorLuxottica, guaranteeing and protecting employee health
and safety is a top priority, and is a common principle that will
continue guiding the daily operations of the Company. Both Essilor
and Luxottica have adopted all necessary measures, consistent with
international standards and the target of reducing work-related
accidents to a minimum.
As such, over the course of the past few years, several production
and logistics sites and prescription labs have obtained the OHSAS
18001:2007 and the more recent ISO 45001:2018 Occupational
Health and Safety Management certification, which provide a
framework to identify and improve employee safety while
preventing workplace risks. By 2020, 19 Essilor production plants
and export labs and 15 Luxottica manufacturing plants, logistic hubs,
lens laboratories and global headquarters were certified OHSAS
18001:2007 or ISO 45001:2018.
The respective EHS policies of Essilor and Luxottica are also shared
and implemented across the two companies to minimize the health
and safety risks to employees, customers and local communities.
In 2020, EssilorLuxottica and its operating subsidiaries announced
several safety and operational efforts to respond to the COVID-19
pandemic. Leading by example, the Company has been working hard
to ensure the health and safety of its over 140,000 employees and
their families. In facilities that remained open across the globe to
provide essential services to customers, including factories, lens
laboratories and distribution centers, EssilorLuxottica has
implemented heightened industrial hygiene protocols, provided
employees with masks, introduced temperature checks, and
established social distancing practices to keep employees safe.
As these facilities remained open along with the Company’s optical
brick-and-mortar stores – open with reduced working hours/days –
and e-commerce platforms, EssilorLuxottica has been able to
continue providing essential eyecare services and products to its
customers and consumers, many of whom are on the front lines of
this crisis.
In compliance with regulations and indications issued at world,
national and local level, Luxottica's EHS department created,
implemented, and constantly updated guidelines for each company
division (e.g. Operations, Retail, Wholesale). The indications of those
guidelines were immediately transposed into local protocols to
handle all aspects linked to the management of emergencies,
protecting the health and safety of employees in the first place, and
the continuation of business where possible. Moreover, specific
committees have been set up at central and local levels to monitor
the evolution of the situation and adopt preventive measures aimed
at maximizing the protection and well-being of employees.

As the COVID-19 pandemic spread in China, Essilor Crisis
Management Teams (CMTs) were set up in China and at company
level to define and implement basic preventive measures at various
sites in China and subsequently the rest of the world. Quickly many
more CMTs were activated with a strong coordination at Group
level. Very often the Group implemented stricter than national/local
requirements with the primary aim to ensure the health and safety
of employees. In parallel, a global and daily tracking of new COVID19 cases and follow-up on the health status of contaminated
employees helped to inform and adapt the Group's cautious
approach as operations and activity began to restart. As this
pandemic continues to evolve, this structure of CMTs remains in
place to ensure the safety of employees and business continuity.

The Company’s journey towards zero work-related
accidents
EssilorLuxottica is committed to a journey of zero work-related
accidents through the implementation of strong health and safety
programs that focus on identifying and preventing employee risks in
the workplace. To achieve this, both Essilor and Luxottica have
designed policies, action plans, procedures and on-site audits aimed
at reducing the frequency and severity of accidents. Additionally,
dedicated training programs have been essential in achieving the
zero-work related accidents target.
To track progress towards the achievement of zero-work related
accidents, Essilor defined within its 2020 sustainability targets, the
goal of decreasing work-related injuries by 30% compared to the
2015 baseline. In 2020, Essilor achieved 80% of this target, with a
reported reduction of 24% by the end of the year, thanks to the
continuous expansion and deployment of safety guidelines on new
topics, such as road safety, and within new company partners. In
addition, health and safety requirements, such as safe machines and
processes, ergonomic workstations and chemicals management, are
part of the innovation process at Essilor to prevent accident risks at
an early stage.
At Luxottica, the guidelines for health and safety go beyond fulfilling
the training and information obligations set forth by local
regulations. Since the launch of its “Zero Accidents” program in
2007, Luxottica has been developing a culture of accident
prevention at its production and logistics sites. This includes the
roll-out of Safety Corners, which are designated locations for
posting information on health and safety matters and reporting
unsafe or risky situations for workers. First introduced in Italy in
2015, this practice has been extended to its Chinese facilities in 2018
and to the Atlanta site in 2019.
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The Company considers all injuries that happened on site should be taken and analyzed seriously. Information on work-related injuries are
shown in the table below:
2020

2019

TOTAL NUMBER OF WORK-RELATED INJURIES

603

862

Total number of work-related injuries with absence

300

406

282

372

Employees
Agency workers

18

34

303

456

279

412

24

44

9,689

11,563

9,241

10,913

448

650

1.5

1.7

Employees

1.5

1.8

Agency workers

1.3

1.5

0.05

0.05

Employees

0.05

0.05

Agency workers

0.03

0.03

3.1

3.7

Total number of work-related injuries without absence
Employees
Agency workers

NUMBER OF LOST DAYS DUE TO WORK-RELATED INJURIES WITH ABSENCE
Employees
Agency workers

FREQUENCY RATE FOR WORK-RELATED INJURIES WITH ABSENCE

SEVERITY RATE FOR WORK-RELATED INJURIES WITH ABSENCE

TOTAL RECORDABLE INCIDENT RATE
Employees

3.1

3.7

Agency workers

3.1

3.4

Note: To better illustrate the Company's performance of work-related injuries for its workforce, all work-related injury information is disclosed for employees and agency
workers separately and total recordable incident rate is disclosed as a new indicator. 2019 data have been updated accordingly.
Work-related information is consolidated at Company level, and as a consequence, the frequency rate, severity rate and total recordable incident rate of work-related injuries
are calculated based on the consolidated number of work-related injuries and lost days. Work-related injuries information covers 66% of the Company's total headcount and
focuses on the manufacturing, lens laboratories and distribution sites, as a result of the H&S policy and management systems that have been implemented over the years
across the Operations.
603 work-related injuries were reported in 2020, with a 30% decrease compared to 2019. This is partially linked to reduced presence of workers due to the COVID-19
pandemic. The frequency rate for work-related injuries with absence and the total recordable incident rate decreased for both employees and agency workers; the severity
rate for work-related injuries with absence remained at the same level as the previous year.
For more information on the calculation method of frequency rate, severity rate and recordable incident rate of work-related injuries as well as the reporting scope, please
refer to Section 4.6.

4.1.4.

Employee shareholding

A pillar of EssilorLuxottica’s culture and a key milestone in building a
common identity as a truly united Group, employee shareholding
reinforces employees’ sense of commitment and engagement to the
Company’s Mission and strategy, fostering responsible and ethical
business behaviors. It also aligns their long-term interests with those
of the Group and of other shareholders and provides them with an
opportunity to participate in the value creation and success of the
Company.
After the success of its first joint employee share ownership
initiative in 2019 whereby 12,000 eligible Luxottica employees in Italy
joined the Company’s global community of internal shareholders

4.2.

Environment

EssilorLuxottica is committed to optimizing the use of natural
resources and reducing its environmental footprint across the value
chain, from manufacturing to distribution. Among different
environmental related topics, reducing energy consumption and
water use, addressing climate change and reducing waste
generation while increasing valorization of waste are at the
forefront of the Company’s commitment and actions. These multifield efforts contribute to define the environmental sustainability
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for the first time, the plan covered over 81 countries this year,
corresponding to nearly 85,000 employees eligible for subscribtion.
This gave Luxottica employees in Italy, India and Greater China the
opportunity to join nearly 50,000 Essilor colleagues worldwide who,
since the origins of Essilor and in particular over the past few years,
decided to co-invest in the Company by purchasing shares on
favorable terms. This resulted in an outstanding subscription rate of
over 62% of eligible employees. Now 44% of EssilorLuxottica
employees hold a financial stake in the Company.
The success of this International Share Ownership plan is another
step forward in the integration process and construction of
EssilorLuxottica, with the Company confirming its long-term
commitment to promoting employee shareholding.
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attributes of new products and services, thereby contributing to
decrease the environmental footprint of the entire organization
(see Section 4.2.3). The Company closely monitors its environmental
footprint in order to assess the effectiveness of different initiatives
and prioritize future actions. This approach enables it to mitigate
the risk of business interruption due to a shortage of key natural
resources, loss of license to operate linked to environmental issues
or regulatory changes, or climate change events.
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Both Essilor and Luxottica have implemented environmental
management systems that conform to the ISO 14001 standard. As a
result, 22 production plants and export labs of Essilor as well as 15
manufacturing and distribution sites of Luxottica are ISO 14001
certified. In addition, Luxottica also obtained the Leadership in
Energy and Environmental Design (LEED) certification for the
logistics hubs built in Italy, China and the United States between
2016 and 2017, attesting to the fact that those premises have been
designed and built with due respect for the surrounding ecosystem.
Respective EHS policies of Essilor and Luxottica are also shared and
implemented across the two companies in order to minimize the
environmental impact of activities. In addition, requirements related
to energy consumption, water use, waste generation and
valorization, are integral to the Company's innovation process so as
to minimize environmental impact of the product and process from
the early stage.

4.2.1.

Energy management

For EssilorLuxottica, energy management is a priority amongst
topics on its environmental agenda. Effective energy management
not only helps the Company reduce the risk of undesired business
interruptions, but it is also a lever to reduce operational costs and
to fight climate change by reducing scope 1 and scope 2 of
greenhouse gas (GHG) emissions (see Section 4.4.2.4).
In line with this, the Company’s energy management efforts focus
on two main aspects: improving energy efficiency and increasing the
use of renewable energy.

Improving energy efficiency
EssilorLuxottica's energy initiatives are led by the respective EHS
departments of Essilor and Luxottica.
At Essilor, energy efficiency initiatives are managed within the scope
of the Reboost program, which follows a defined methodology
framework including activities such as energy mapping for the main
mass production sites and laboratories, installation of smart meters,
benchmarking of energy models and medium-term energy
reduction plans. Essilor’s Reboost program covers the following
dimensions:
• A review of the energy efficiency of manufacturing processes and
peripheral units;
• Calibration of settings and usage of equipment, including Utilities
equipment consumption (cold water, air conditioning, fresh air
renewal rate, etc.);
• Improvement of the equipment efficiency ratio (EER) by the sites,
redefinition of the stoppage or standby conditions for equipment
with the highest consumption;
• Raising awareness among technicians and maintenance teams and
providing them with training;
• Improving the energy efficiency of existing buildings.
As part of the energy efficiency strategy, 2020 sustainability targets
were set aiming to reduce energy intensity by 15% compared to the
2015 baseline(1). With the impact of COVID-19, the energy intensity
reduction target was not achieved due to a decrease in production
volume and additional use of an air treatment system to ensure safe
working conditions.

For Luxottica, energy management is driven by investments in
advanced technologies with low environmental impact. The goal is
to increase the effectiveness of the production processes and
guarantee a more efficient use of energy and natural resources.
Since 2011, a structured system has been in place for the monitoring
of the environmental impact of its manufacturing and distribution
activities.
The installation of meters to monitor energy consumption in all its
facilities in real time and the use of specific indicators allow
Luxottica to identify priority action areas and define new projects
and improvement plans. This includes investments in the selfgeneration of renewable energy, which continued in 2020, and the
implementation and management of energy efficiency projects at its
manufacturing and distributions sites. Energy optimization efforts
also include improvements in store energy efficiency in terms of
lighting, air conditioning and heating systems.
Associated with the Company’s efforts of improving energy
efficiency and structuring its energy management systems, Essilor’s
manufacturing sites in Thailand, China and Czech Republic and
Luxottica’s Italian, Chinese and Brazilian manufacturing facilities,
Milan headquarters and Barberini lens manufacturing plant in
Germany have obtained ISO 50001 certification over the years.

Increasing the use of renewable energy
With regards to the Company’s energy mix, renewable energy is
being used or is self-produced locally, particularly in countries
where this option is available and offered as an alternative to
industrial customers. Some examples of the use of renewable
energy include:
• Since 2013, Luxottica has been investing in reducing CO2
emissions by generating renewable energy thanks to the
installment of solar panel systems and biomass heating systems at
its manufacturing and distribution sites, starting with Italy. Their
gradual roll-out has enabled the company to more than quadruple
the quota of self-generated clean energy in Italy between 2015
and 2020. This effort continued in the second half of 2020 with
the installment of two big photovoltaic systems in Agordo and
Sedico sites. Their entry into service is expected in 2021, together
with the installment of other photovoltaic systems at other sites;
• During 2020, the power supply at Luxottica’s headquarters in
Milan, directly managed retail stores and manufacturing and
distribution sites in Italy started to switch to certified green
energy;
• Since 2018, Essilor's export laboratory in India has been getting
70% of its energy from a neighboring solar farm;
• Since 2019, Essilor’s Satisloh Italy development and manufacturing
plant started producing renewable energy with the help of solar
panels installed in their facilities. This project contributed to 33%
of the site’s energy consumption, resulting in an annual reduction
of 215 tons of CO2 emissions.
In 2020, Essilor formalized the energy sourcing category to further
strengthen its energy management and better engage actions with
energy suppliers. For 2021, the company will develop further on
renewable energy sourcing along with an effort to increase its
renewable shares in its energy mix.
Based on the average percentage of renewable energy in the
electricity mix by country according to the International Energy
Agency (IEA) database, the amount of renewable energy purchased
within EssilorLuxottica's total electricity mix is 25%.

(1) Target measured on energy consumption per each “good” lens produced through a selection of the upstream plants as per the highest environmental
footprint.
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The below table shows the Company's combined energy consumption in 2020, and the evolution compared with 2019:

TOTAL ENERGY CONSUMPTION (GWh)
Electricity
Gas

2020

2019

1,502.9

1,594.4

1,306.1

1,383.7

179.0

188.0

Liquid fuel

9.9

14.3

Self-produced renewable energy

5.6

5.5

Steam

2.3

2.9

Note: The figure for EssilorLuxottica is based on the combination of Essilor and Luxottica's energy consumption data collected through the respective reporting campaigns.
2020 energy consumption information covers 94% of the Company's headcount.
To better illustrate all sources of energy used within the Company, steam, which is used in a few sites at Essilor, is disclosed separately starting from this year (previously
combined with electricity). 2019 energy breakdown has been updated accordingly.
Energy consumption has decreased mainly due to COVID-19 lockdown measures and mobility restrictions, resulting in 1) temporary suspension of manufacturing, logistics and
optical labs activities in the most acute phases of the COVID-19 pandemic as required by government guidelines, 2) office employees' shift to remote work, and 3) closure of
Luxottica’s retail stores in the first part of the year (the number of open corporate stores moved from a low of around 1,800 in mid-April, to approximately 4,000 at the end
of May and around 6,000 at the end of June). However, this reduction is partially offset by the extension of Luxottica's reporting scope which in 2020 included 100% of
directly managed retail stores (62% in 2019).
Luxottica's 2019 energy consumption has been restated following the update of the conversion factors in the EssilorLuxottica Reporting Protocol with the aim of providing
comparative information. For more information on the Company's reporting scope, please refer to Section 4.6.

4.2.2.

Water management

Water is a key natural resource for the Company's activities, and it is
a primary element for the lens and frame manufacturing processes.
Robust water management is not only important to ensure the
quality, continuity and efficiency of the production operations, but it
is also essential for the well-being of the Company’s employees and
local communities where the Company is present. The initiatives led
by the respective EHS departments at Essilor and Luxottica have
focused on two main aspects: water use reduction and wastewater
discharge control.

Water use reduction
Both Essilor and Luxottica pursue the introduction of new
technologies and processes in order to optimize water use at their
facilities.
Water use reduction is a high priority at Essilor as both mass
production plants and prescription laboratories use considerable
quantities of water for lens machining, surfacing and rinsing
operations. To actively reduce its water use, Essilor launched the
“Reboost Water” program, which aims to define and roll out its
performance standards, along with associated field projects, to
reduce the main environmental impacts. Reboost Water program
has focused on the following actions at local level:
• water mapping for equipment using water for the main
laboratories and mass production sites;
• installation of “smart” meters to accurately measure the water
use with different levels of granularity;
• comparison of sites’ water performance with the benchmark
process or “water model";
• drafting of a medium-term plan to reduce water use at site level.

Each region has to define its own water roadmap, a process which is
overseen at the company level.
The Reboost approach has been expanded over the past few years
and now covers all manufacturing sites in all regions. To track the
effectiveness of the actions and progress achieved, Essilor defined
its 2020 water target of reducing water intensity by 20% compared
to its 2015 baseline(1). Although this target has been over-achieved
with a 26% reduction by end of 2019, in 2020, due to the decrease
of production volume with the impact of COVID-19, water intensity
has increased compared to previous year, with 18% reduction
compared to 2015 baseline.
Beyond the Essilor group target, for entities with potential water
risks identified following WWF Water Risk Filter framework, more
stringent water reduction targets have been set with proactive
water conservation plans; these sites have seen significant water
reduction results over the past years.
Over the years, Luxottica has also invested in the management and
optimization of the use of water resources in its manufacturing
sites, lens laboratories and logistics hubs. These efforts range from
daily commitments, such as the replacement of old valves with timedelay ones and the continuous improvement of the consumption
measurement system, to structural improvements of traditional
resource heavy processes, such as galvanization.
The introduction of the new eco-sustainable galvanization technique
in Luxottica’s main manufacturing sites of metal frames and
components in China (2014) and Italy (2016) allowed it to reduce
the amount of water and energy consumed as it is an integrated
water treatment and recycling system that allows water to be
reused in the process. Following these positive effects on water
consumption, between 2018 and 2019 Luxottica installed closedcircuit water systems in the galvanizing plants and in painting
processes inside its other sites in Italy dedicated to metal frames
and components manufacturing.

(1) Target measured on water use per each “good” lens produced by a selection of the upstream plants with the highest environmental footprint.
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The table below shows the water footprint of the Company in 2020, and the evolution compared with 2019:

TOTAL WATER USE (m )
3

Third-party water
Natural water

2020

2019

7,358,458

8,031,007

6,021,045

6,512,445

1,337,413

1,518,562

Note: The figure for EssilorLuxottica is based on the combination of Essilor and Luxottica water data collected through the respective reporting campaigns of the two
companies. Water data covers 62% of the Company's headcount, as these data do not include water usage in offices and retail stores due to their limited water consumption.
Total water consumption has decreased by 8% mainly due to the reduced production and business activities related to the COVID-19 pandemic. For more information on the
Company's reporting scope, please refer to Section 4.6.

Wastewater control
The second axis of the program concerns wastewater control. In
this context, the quantity and quality of water discharges are
monitored and managed, whenever relevant.
Essilor and Luxottica have both invested in onsite wastewater
treatment systems at their facilities, from single or combined
filtering, neutralization, settling and degreasing processes to
complete processing units, purification plants or similar treatment
facilities.
At Essilor suspended materials parameters are also monitored
within the “Wastewater Model” program under the “Reboost”
scope, which helps to identify required actions to prevent water
discharge incidents outside permitted limits, especially due to
reductions of water withdrawal that will consequently increase the
concentration of pollutants.
At Luxottica, the installation of onsite closed-circuit water recycling
systems and of the wastewater treatment system at its main Italian
plant allow the company to reprocess industrial effluents and
extract high quality water. Given the positive effects on the
environment, between 2019 and 2020 a new treatment system was
adopted in the Chinese manufacturing site, allowing it to
significantly reduce the amount of wastewater discharged.

4.2.3.

Waste management

Waste management is also a crucial pillar of EssilorLuxottica’s
commitment to reducing its environmental footprint. It
encompasses several initiatives that are already in place at both
Essilor and Luxottica to effectively reduce waste generation at their
industrial operations and to contribute to a more circular economy.
These include the reduction of raw materials loss, policies to
recover residual parts and scraps during production activities and
processes, discarded consumables, wasted chemicals throughout
production processes and packaging.
Moreover, both companies have completed a waste generation
specific analysis of their main manufacturing plants, distribution
centers and laboratories to determine the type of waste generated

and improve the identification and management of waste and its
potential recycling or recovery.
At Essilor, waste reduction is mainly achieved through a strategy
combining improvement of manufacturing yields (quality
management, continuous improvement, eco-design, etc.) with the
promotion of the “3Rs”. The 3Rs include Reducing the volume of
materials used in the various processes (manufacture, distribution),
Reusing and Recycling raw materials and packaging. To cite a few
examples by way of illustration:
• the compacting of polycarbonate shavings and residues from the
surfacing process to reduce the weight of waste and recover
water, which is then filtered and reinjected into the prescription
laboratory’s in-house system. A pilot has also been successfully
launched to compact the shaving of other materials (e.g. ORMA,
high index) with a similar level of performance and will be
progressively implemented at the main prescription laboratories;
• a pilot project to reduce the size of semi-finished lenses in order
to reduce the swarf generated was launched in 2018 to assess the
technical robustness, scalability and environmental impact of the
slimmed semi-finished lenses and is now being progressively
rolled-out;
• a reusable shuttle packaging, known as “Bulkpack”, between
certain production plants and laboratories has helped the sites to
significantly reduce their packaging waste.
Luxottica’s manufacturing flexibility and improved demand
forecasting capabilities are key for the reduction of waste at its
plants. Over the years, it has introduced a retro-planning approach
to the creation and launch of each eyewear collection, allowing it to
better plan its production volumes and thereby avoid the situation
of manufacturing more units than needed. In more recent years,
Luxottica has also invested in the continuous improvement of
manufacturing processes in order to further reduce its
environmental impact, such as the installment of evaporator
systems and a wastewater treatment system. It also focuses on
managing the most common forms of waste within its stores, such
as cardboard, plastic and paper. However, challenges occur when a
city or country does not have the necessary recycling systems
available and, indeed, the share of stores that reported recycling
practices for waste was also limited in 2020.
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The table below shows the waste generation of EssilorLuxottica in 2020, and the evolution compared with 2019:
2020

2019

TOTAL WASTE GENERATION (tons)

99,751

104,256

Total non-hazardous waste

62,941

70,487

Sent to material recycling

19,819

22,519

Sent to incineration with energy recovery

10,051

10,762

2,935

3,281

Sent to incineration without energy recovery
Sent to landfill
Total hazardous waste

30,136

33,925

36,810

33,769

Sent to material recycling

3,433

3,686

Sent to incineration with energy recovery

2,630

3,354

Sent to incineration without energy recovery
Sent to landfill
Waste recover/recycle rate

1,880

2,324

28,867

24,405

36%

39%

Note: The figure for EssilorLuxottica is based on the combination of Essilor and Luxottica's waste data collected through their respective reporting campaigns. 2020 waste
generation data covers 57% of the Company's headcount, as these data do not include offices and retail stores due to unavailability of quantitative information.
Reported waste generation decreased by 4% at EssilorLuxottica, with mixed factors: 1) within Essilor's scope, total waste generation decreased by 11% mainly due to the
reduction in production related to the COVID-19 pandemic; 2) for Luxottica, total waste generation was quite in line with the previous year. The reductions that the majority
of sites registered following improved waste management systems and reporting, alongside lower manufacturing volumes, were counterbalanced by an increase in the total
waste generated due to the compulsory shut down of the wastewater treatment system in the Agordo manufacturing site during the plant expansion works.
36% of the Company's total waste has been recycled or recovered.
For more information on the Company's reporting scope, please refer to Section 4.6.

4.2.4.

Climate change

Adapting to climate change and moving towards a low carbon
economy are among the topics at the top of the global agenda
today. EssilorLuxottica, as an industry leader, acts to address this
global challenge. On the one hand, climate-related actions are
drivers of operational efficiency, innovation and competitiveness; on
the other hand, the Company needs to be resilient to climaterelated risks, which may expose it to business interruptions or
higher operational costs due to climate hazards or radical
systematic changes in regulation or society.
The Company supports the recommendations of the Task Force on
Climate-related Financial Disclosures (TCFD) to ensure
comprehensive and transparent disclosure on climate-related risks
and opportunities as it builds and executes its climate change
roadmap. EssilorLuxottica’s approach to addressing climate change
is recalled below according to the four key pillars of the TCFD
guidelines. Additional references are provided inside the
reconciliation table in Section 4.6.

Governance
Climate Change topics are part of the topics reviewed by the
Company’s CSR Committee annually. The role of the CSR
Committee is stated in Chapter 2 of this Universal Registration
Document and Section 4.3.1.
At an operational level, both Essilor and Luxottica have specific
governance structures and working groups to ensure the advance
of actions. At Essilor, a cross-functional task force including EHS,
Global Engineering, Supply Chain, Procurement and R&D
departments was formalized in 2020 to ease collaborative projects,
support key decision makings and ensure the deployment of Essilor
climate change program. The progress of climate actions is
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reviewed by the Essilor Sustainability Steering Committee on a
quarterly basis. At Luxottica, the management of environmental
issues involves a number of leaders across different teams (EHS,
Manufacturing, R&D, Procurement, Logistics, Real Estate, Retail and
Sustainability) that identify priority action areas, define new projects
and investments and ensure the execution of the Luxottica’s
approach to climate-related topics.

Strategy
Concerns about climate change require EssilorLuxottica to develop
solutions to adapt and quickly respond to the challenges posed by
this issue. The Company aims to maintain a good knowledge of
global climate projections and assess its exposure to physical risks
of climate change to improve its resilience and prepare the business
for potential consequences. See Section 4.2.1 for the Company’s
business model, environmental and social challenges which
formulate its climate change approach.
Both Essilor and Luxottica have made efforts across the value chain
with the ambition of limiting and reducing their impact on the
climate. These include investing in energy efficiency programs and
optimizing their production equipment and logistics flows, while
innovating in the field of sustainable raw materials and low-carbon
products and services. See Section 4.2.3 for the Company's strategy
on its sustainable offering and Section 4.4.2 for its commitment and
approach to limiting its environmental footprint.

Risk management
Climate change risk is identified as one of the six priority CSR risks
of EssilorLuxottica through the CSR risk assessment which is aligned
with the Group-wide risk assessment process. See Section 1.8 and
Section 4.3.2 for the methodology and results of the Group-wide and
CSR-specific risk assessment.
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1. Identification and management of physical climate risks
Beyond CSR risk assessment, specific climate risk assessment has
been performed to better understand climate-related risks. For
instance, Essilor has built its first physical climate risk model based
on five climate hazards (temperature, humidity, droughts, flood and
storm) in the mid-term (2030) and long-term (2050), to assess the
risk exposure of significant operations sites. In 2020, a pilot project
has been conducted integrating climate physical risk assessment
into new plant investment processes to mitigate and be better
prepared for potential climate risks.
Water risks are also assessed in the main areas where
EssilorLuxottica’s sites are located combining results from the
WWF Water Risk Filter with both basin risk assessment and
site-specific information. By doing so, the Company is able to
identify water risks, seize their potential impact and monitor the
implementation of water stewardship projects. In 2020, based on a
renewed assessment for an expanded scope of sites(1),
manufacturing sites in five locations (Delhi and Bangalore in India,
Chihuahua and Tihuana in Mexico and Madrid in Spain), accounting
for 3% of the Company's total water use, are exposed to water risks
with potential restrictions on water withdrawals imposed by local
authorities, increases in the cost of water as well as potential
questions from local stakeholders who are also dependent on these
water resources. EssilorLuxottica mitigates the related water risks
by defining a more stringent water roadmap for these sites with
specific water efficiency targets, water supply management and
interaction with local communities. See Section 4.4.2.2.
2. Identification and management of transition climate risks
The Company may entail extensive policy and regulation changes,
technology limits, market shift or reputational risks throughout the
global transition towards a lower-carbon economy.
To contribute to this transition and to manage the related risks,
both Essilor and Luxottica have implemented actions to reduce
their carbon footprint, with ongoing discussions to harmonize the
practices and support the creation of EssilorLuxottica climate
change roadmap.
Regarding emissions linked to energy consumption within
operational scope (scope 1 and scope 2), see Section 4.4.2.1 for
initiatives on energy efficiency and the use of renewable energy.
For upstream and downstream indirect emissions (scope 3), efforts
to reduce related emissions are made through different
workstreams such as product development and design (see
Section 4.2.3) and waste management (Section 4.4.2.3).
In addition, the Company has focused particularly on the area of
transportation and distribution of products, which accounts for one
of the most important indirect carbon emissions sources. Both
Essilor and Luxottica have dedicated teams on “green supply chain”
initiatives. Starting from 2019, several working sessions have been
organized to start aligning the carbon reporting guidelines,
engagement with suppliers and action plans to reduce carbon
emissions.

The Company committed to continuously monitor the
transportation market in order to find new and alternative solutions
to reduce the carbon emissions working closely together with its
logistics partners. In an effort to add sustainable development to the
selection criteria of carriers, a specific chapter, including a
questionnaire dedicated to carrier’s Green Supply Chain strategy,
program and KPIs enabling measurement of the different actions to
decrease carbon footprint, was integrated into requests for
quotations and contracts of all EssilorLuxottica global forwarders
and local carriers. In this way, the main actions to be considered are
part of the criteria for the final supplier selection process and
include initiatives such as increasing carbon free solutions for last
mile and inner-city transportation, extending long haul routes using
lower carbon emission vehicles, prioritizing direct flights for air
international flows and introducing carbon neutral services.
At Luxottica, current projects include green shipping options for its
proprietary e-commerce platforms, partnerships with local
providers to use alternative fuel solutions and green vehicles where
available and a comprehensive mapping of its logistics packaging.
At Essilor, efforts have also been made on largely reducing the
logistics emissions of its inbound international flows through shifts
in transportation modes (e.g. from air to sea and air to road) and
the nearshoring/reshoring process which reduced the
transportation distance for certain flows.
EssilorLuxottica’s employees are also involved in specific initiatives
aimed at raising awareness around climate change and sustainability.
In 2020, climate change awareness workshops were organized at
Essilor, where 800 employees were able to learn about the causes
and consequences of climate change and how to act in a more
impactful way. E-learning modules on water and energy saving and
on the protection of the environment were delivered to over 9,000
employees through Luxottica University and to approximately 2,400
Luxottica’s employees in classroom settings. Meanwhile, in
conjunction with its efforts to reduce environmental impacts, in
December 2020 Luxottica announced the launch of a first major
forest restoration project in an area of 30 hectares in the foothills of
the Dolomites (UNESCO World Heritage Site), which were
damaged in 2018 by the severe Storm Vaia and are situated behind
the company’s main production plant in Agordo. Starting from the
first quarter of 2021, the company will take charge of 15,000 trees
and will plant 2,000 new ones, using only locally sourced species, to
increase the forest’s biodiversity and resilience in accordance with
scientific guidance. In addition, it is estimated that Luxottica’s forest
will bring real benefits in terms of capturing and conserving CO2 and
will foster a circular economy by using salvaged wood and forest
waste for new local purposes, including the production of clean,
renewable energy from biomass.

Metrics and targets
Metrics used by the Company to assess climate-related risk
management are disclosed in respective sections: energy related
metrics (see Section 4.4.2.1), water related metrics (see
Section 4.4.2.2), waste related metrics (see Section 4.4.2.3).
In regard to greenhouse gas (GHG) emissions, the Company has
progressively improved its reporting capacity by strengthening the
data collection process and by extending the reporting scope over
the years.

(1) 2020 EssilorLuxottica water risk assessment was conducted for 23 production plants and 49 prescription laboratories of Essilor representing 90% of its lens
manufacturing; and for all Luxottica's Operations globally, consisting of 15 manufacturing facilities (representing 100% of its prescription frames and
sunglasses manufacturing), 8 central lens laboratories and 4 primary distribution service centers.
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Following GHG Protocol standard, the Company regularly monitors
In 2020, in efforts to align its emissions calculation with the most
its GHG emissions of:
up-to-date databases and to harmonize the reporting framework
between Essilor and Luxottica, the Company used the latest ADEME
• Scope 1 emissions, direct GHG emissions generated from sources
(l'Agence de l'environnement et de la maîtrise de l'énergie) emission
that are owned or controlled by the Company;
factors for calculating scope 1 and scope 2 emissions, and GLEC
• Scope 2 emissions, GHG emissions from the generation of
(Global Logistics Emissions Council) emission factors for calculating
purchased energy (e.g. purchased electricity) consumed by the
scope 3 emissions deriving from transportation. To allow a relevant
Company;
comparison of the past two years, 2019 emissions data have been
• Scope 3 emissions associated with transportation and distribution
restated accordingly.
of products, which accounts for one of the most important
carbon emission sources of the Company.
The below table shows EssilorLuxottica’s overall scope 1, scope 2 and scope 3 GHG emissions associated with transportation of products.
2020

2019

742,854

787,153

Scope 1 emissions

46,011

49,547

Gas

42,785

44,923

TOTAL SCOPE 1 + 2 EMISSIONS (tCO2eq)

Liquid fuel
Scope 2 emissions

3,226

4,624

696,843

737,606

Electricity

696,580

737,272

263

334

194,955

239,753

Steam
SCOPE 3 EMISSIONS ASSOCIATED WITH TRANSPORTATION (tCO2eq)

Note: The figure for EssilorLuxottica is based on the combination of Essilor and Luxottica's GHG emissions data calculated according to the EssilorLuxottica Reporting
Protocol.
In 2020, several changes have been made to bring full alignment between Essilor and Luxottica, and include the use of updated emission factors for scope 1 (ADEME), scope 2
(ADEME) and scope 3 (GLEC). For more information on reporting scope, reporting methodology and all updates compared to last year, please refer to Section 4.6.
Scope 1 and scope 2 emissions have decreased by 6%, in line with the reduction of the Company's energy consumption. Consistently with the energy indicators, information
on scope 1 and scope 2 GHG emissions covers 94% of the Company's headcount.
Scope 3 emissions here presented are generated from the transportation and distribution of EssilorLuxottica’s products. This figure is based on the combination of Essilor
and Luxottica's transportation emissions data collected on a Well-to-Wheel basis (WTW) by the respective supply chain teams. Notwithstanding increased reporting
coverage, scope 3 emissions associated with transportation decreased due to:
1) volume effect related to the slowdown of activities because of COVID-19;
2) shifts in transportation modes (e.g. from air to sea and air to road) at Essilor and use of green last mile and alternative fuel trucks on EMEA perimeter at Luxottica;
3) the nearshoring/reshoring process started at Essilor in order to better reduce the transportation distance for certain flows and actions performed at Luxottica to prefer
direct flights for Replenishment flows.

Monitoring the carbon footprint along the value chain allows the Company to gain an overview of the carbon emissions for each main activity
and to track the effectiveness of existing actions. These efforts are being extended to identify key levers of action and define the
EssilorLuxottica climate roadmap, including relevant targets.

4.3.

Society

Having a direct relationship with customers and consumers around
the world, EssilorLuxottica has a responsibility to lead by example.
As every human being deserves to be able to see clearly, the
Company is fiercely committed to serving their evolving vision
correction and protection needs with innovative solutions. These
include inclusive business models, awareness campaigns and
philanthropic activities such as providing eye exams and eyeglasses
to people who are most in need. The Company brings its
stakeholders along in this social mission by ensuring that they
respect a common set of working principles.
EssilorLuxottica bases its success on the proper consideration of
local impacts, dialogue with stakeholders and the creation of shared
value with partners, suppliers, governments and local communities.
The establishment of EssilorLuxottica sites provides access to
meaningful jobs in a buoyant sector and generates significant direct
and indirect income. The Company's Code of Ethics is the
foundation of all business relations and applies to all its stakeholders
everywhere and in every circumstance, making it a solid base for
fair and honest collaboration.
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The Company also contributes to the United Nations Sustainable
Development Goals.

4.3.1.

Supplier sustainability

For EssilorLuxottica, supply chain efficiency is fundamental in order
to guarantee the high quality of its products and services and
contributes to maintaining and enhancing the reputation of the
Company. The supplier sustainability programs of Essilor and
Luxottica are rooted in the principles stated in the Company’s Code
of Ethics and respect of international regulation and local laws,
including the International Labor Organization (ILO) Conventions,
United Nations Global Compact Principles and specific selected
criteria such as SA8000 certification.
EssilorLuxottica relies on the standards that Essilor and Luxottica
have each defined and requests suppliers to respect and adhere to
the Company's commitments in the areas of ethics, labor, health,
safety and the environment.

Fundamental sustainability pillars to support EssilorLuxottica's Mission

At Essilor, a dedicated Supplier Sustainability Program (SSP) has
been in place since 2016 to manage its supplier relations. The
program is composed of two parts. The first is sustainable
purchasing, intended to assess each supplier’s CSR performance and
compliance with the principles outlined in the Supplier Charter. The
purpose of the Charter is to advance corporate sustainability
standards and legal compliance for itself as well as with its suppliers
on topics such as human rights and labour standards, environment,
health and safety, business relationships and legal compliance.
The second element is responsible purchasing, conceived for the
purpose of encouraging suppliers to embark on initiatives that will
have a positive impact on people and the environment. The
implementation of the various parts of the program is guaranteed
by a sustainable purchasing manager within the company's Sourcing
and Procurement department. This function relies on regional
purchasing managers and regional SSP Leaders to ensure the
successful implementation and monitoring of the program.
In parallel with this, in 2013, Luxottica implemented the Luxottica
Responsible Sourcing and Manufacturing program (LRSM), which
applies to both its production and distribution sites as well as
suppliers of mainly direct materials and finished products (including
the Apparel, Footwear and Accessories business, AFA). The
objective of this program is to guarantee the respect of the Code of
Ethics, regulatory compliance with local laws and regulations and
the full alignment with Luxottica’s principles on ethics, labor, health
and safety and the environment. At the same time, the program
mitigates the reputational and business continuity risks of its supply
chain, which is fundamental for guaranteeing the consistency of the
services and the high quality of its products. Given its interdepartmental nature, the program brings together representatives
of the Sourcing, Internal Audit, Manufacturing, Quality,
Sustainability, Risk Management, Compliance & Asset Protection
departments in a Steering Committee which periodically evaluates
the status of the program and discusses further steps to take.

Supplier performance assessment
Supplier performance and risk assessment are at the core of
EssilorLuxottica's supplier sustainability actions. To ensure this,
qualified third-parties audit suppliers' compliance with the
Company's ethical working principles as well as environmental and
social responsibilities. In this respect, two different mechanisms are
being used at Essilor and Luxottica respectively.
Essilor's purchasing department assesses supplier’s performance,
for both direct and indirect categories, by means of a shared selfassessment platform run by EcoVadis. Since 2020, in order to
reinforce the supplier selection, the company has been accepting
alternative assessments done by other recognized third-party
auditors (e.g. Intertek, BSCI, SGS). Based on the results of the
supplier’s self-assessment, Essilor gives a score to them based on
four different categories: opportunity, engaged, medium risk (3044) and high risk (<30). When the results of their self-assessment
are not satisfactory (30-44) or when a potential risk is identified, the
suppliers must design and implement remedial actions to counter
the identified weaknesses. For suppliers with low and unsatisfactory
performance (<30), or for strategic suppliers refusing EcoVadis or
any alternative assessment, third-party on-site audits are conducted,
followed by the request to implement a progress plan and annual
assessments to counteract the risk. To do so, suppliers may call on
Essilor’s purchasing managers who are trained to support them in
their improvement processes. Once remedial actions have been
implemented, suppliers must undergo a new assessment. In the
event that a non-compliant supplier does not wish to implement
remedial actions or commit to make progress, Essilor may have to
terminate its business relationship with that supplier. In 2020,
Essilor conducted one follow-up audit to the only high-risk supplier
identified.

For Luxottica, Operations Sourcing together with Risk Management,
Compliance & Asset Protection Functions are leading the Luxottica
Responsible Sourcing and Manufacturing (LRSM) program and are
supported by third-party auditors in charge of monitoring
suppliers’compliance with the company's standards and LRSM
principles as well as to implement corrective actions in the event of
non-compliance with the company's Code of Ethics and/or local
regulations, specifically targeting suppliers of direct materials and
finished products and, more recently, also indirect suppliers.
Suppliers' compliance is verified through an audit process which
highlights areas of improvement or non-conformity. Luxottica
implemented a “Zero Tolerance” mechanism to prevent the risk of
serious cases of non-compliance with sensitive topics, including
child labor, use of forced labor and corruption actions, when
selecting and monitoring suppliers. This mechanism requires
immediate action from the supplier to comply with the rule and
implies its phase out in the event of non-compliance. The company,
in fact, requests suppliers to close all issues raised during the audit
by an agreed deadline, giving priority to zero tolerance and noncompliances with local laws, international frameworks (e.g. ILO
Conventions) and minimum recognized management practices
(e.g. ISO standards).
Suppliers showing no improvement and repeated issues across
multiple audits can be considered for phase out.
As detailed below, the number of current and potential suppliers of
direct materials for the eyewear business that were subject to audits
was 40 in 2020 and no major instances of non-compliance with
LRSM requirements were identified:
• one follow-up audit due to the unsatisfactory results of the audit
from the previous year;
• ten preventive audits, in order to qualify new suppliers or to
establish a number of alternative suppliers in the event of
particularly critical situations;
• 29 maintenance audits, in order to continue to be qualified as the
company's suppliers.
The audit process on AFA suppliers continued in 2020, with 34
audits on production plants of suppliers located in Asia-Pacific, Latin
America and Europe. Only two instances of non-compliance with
LRSM requirements were identified and the follow-up audits will be
performed in 2021.

Risk prevention and mitigation mechanisms
In conjunction with the supplier assessment initiatives, risk
prevention and mitigation mechanisms have been instrumental to
guarantee the respect of the Company’s principles and standards
along its value chain. Purchasing teams from Essilor and Luxottica
follow strict exclusion tools to ensure high risk or non-compliant
suppliers are ruled out from the sourcing and procurement process.
In this regard, Essilor strengthened its mitigation mechanisms with
the implementation of an “Exclusion Procedure”. This procedure
applies to suppliers who do not meet the company's requirements
after an on-site social and environmental audit and who refuse to
implement the necessary corrective actions. For Luxottica, the
whole process is risk-based, starting with the selection of candidates
to be included in annual LRSM audit plan, in order to guarantee
appropriate monitoring of high-risk suppliers, and ending with the
definition of the rules for re-auditing or re-qualification, follow-up in
short terms in case of audit failure and a two to three-year
timeframe in case of audit pass. In 2020, a renewed rating system
introduced the concept of recurrence in order to highlight those
situations where the non-conformity is systemic and not occasional.
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Strengthening EssilorLuxottica supplier
sustainability programs
To support and strengthen the supplier sustainability programs and
ensure alignment with the Company's standards, both Essilor and
Luxottica have in place training initiatives targeting suppliers and the
purchasing community.
For Essilor, initiatives include face-to-face workshops, classroom
training, as well as online training tools launched for both
professional buyers and suppliers in 2018. The two main targets to
be achieved by 2020 have been successfully reached: all the
company’s strategic suppliers have been evaluated by EcoVadis and
all the company’s preferred suppliers have acknowledged Essilor’s
supplier charter. In 2021, Essilor will continue to strengthen its
program, by assessing a larger panel of suppliers, both direct and
indirect, with on-site audits organized as soon as needed.
By combining the success of previous training workshops in China
(2018) and Italy (2019) with the restrictions imposed by the COVID19 pandemic, Luxottica worked on two online training modules: the
first one addresses suppliers and is available through an external
portal; whereas the second one is intended for the company’s
employees and is available on Luxottica University.
Moving forward, EssilorLuxottica will continue building up its global
program to further align and strengthen the organization and
management of supplier sustainability.

4.3.2.

EssilorLuxottica human rights
Vigilance Plan

This section aims to present EssilorLuxottica’s approach to meeting
the requirements of French Law no. 2017-399 on the duty of care for
parent companies and subcontracting companies. This Vigilance
Plan covers the scope of the EssilorLuxottica Group represented by
Essilor International and Luxottica Group and their subsidiaries
within the scope of financial consolidation.
EssilorLuxottica attaches particular importance to identifying risks
and preventing serious breaches of human rights and fundamental
freedoms, health and safety at work (these are referred to below as
“human rights”), as well as the environment. These risks can arise as
a result of its activities, those of its subsidiaries, or those of its
suppliers and subcontractors, regardless of their position in the
value chain. Identifying those risks entails a commitment to make
every reasonable effort and undertake the necessary measures to
guarantee compliance in the context of the progressive integration
between Essilor International and Luxottica Group.
As both operating companies (Essilor International and Luxottica
Group) have a long history of responsibility towards their
stakeholders, the requirements of the duty of care legislation have
been undertaken to progressively clarify and strengthen the existing
frameworks and will also be used to mainstream human rights into
the Company’s corporate policies, procedures and training modules
as they are issued.
EssilorLuxottica hereby reports on the progress of the operational
implementation of its commitment and vigilance approach for each
of the corresponding key themes, and according to any changes in
its activities and structure. For the sole purposes of clarity and
readability of this Vigilance Plan, if necessary, readers will be
referred back to sections of this Non-Financial Performance
Disclosure for further details.
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The Company's commitment to promote human
rights and protect the environment across
the whole value chain
EssilorLuxottica has a combined two centuries of innovation and
human endeavor behind it. The Company has placed particular
importance on respect for human rights and the environment, along
with the applicable laws and regulations (e.g. the United Kingdom
“Modern Slavery Act” and the French “Duty of Care” law). This
requirement was strengthened in recent years in the context of
growth and expansion in new countries. Moreover, the development
in recent years of international standards such as the United
Nations Guiding Principles for Business and Human Rights and the
OECD Guidelines for Multinational Enterprises, has informed the
Company’s approach.
EssilorLuxottica is committed to respecting and promoting human
rights across its entire value chain. The Company abides by the
International Labor Organization (ILO) Conventions and the ten
principles of the United Nations Global Compact relating to human
rights, labor law, the environment and the fight against corruption.
This commitment also builds on Essilor’s legacy as a signatory of the
United Nations Global Compact since 2003 and is deeply
intertwined with the Company’s Mission.
Generally speaking, EssilorLuxottica aims to ensure that its activities
comply with the International Bill of Human Rights and the
principles on fundamental rights set out in the Declaration on
Fundamental Principles and Rights at Work of the ILO. In all its
businesses and across its supply chain, the Company has a duty to
ensure that international standards and local employment laws are
always adhered to, and that undeclared work, child labor, forced
work, and any other inappropriate employment conditions are
prevented.
In addition, EssilorLuxottica is committed to ensuring healthy and
safe working conditions, protecting both its people and the
environment in all of its locations. The Company complies with all
applicable legislation and regulations and aims at continuously
improving health and safety policies and procedures across
countries through information, training and by fostering responsible
behaviors of all workers in their application of company-wide
security procedures and vigilant preventive actions.
Furthermore, in order to reduce its environmental risks and impacts
and to have a process framework to guarantee regulatory
compliance and meet stakeholder expectations, EssilorLuxottica
applies environmental best practices that conform to ISO 14001
certification and facilitate management of the related impacts.
However, the Company operates in geographic regions where the
application of human rights and environmental legislation may be
limited or fall below international standards. In such situations,
EssilorLuxottica strives to perform its activities in accordance with
international standards for the protection of human rights and the
environment, and to implement actions designed to prevent any
negative consequences in these areas, and to remedy them should
they occur.
Consequently, suppliers support the Company’s commitment to
ensure the respect for human rights. EssilorLuxottica seeks suppliers
whose operational practices comply with applicable laws and
regulations and, more generally, that protect the dignity of human
beings, the health and safety of workers and the environment at large.
This approach led to the publication of the first EssilorLuxottica
Code of Ethics within the first year of combination. The Code
complements the Codes of Ethics already in effect within Essilor and
Luxottica respectively and establishes a unified standard of conduct
for the entire Company. In addition to the Code of Ethics,
EssilorLuxottica has a set of Anti-Bribery & Corruption principles
and guidelines which provide more details regarding ethical business
conduct and compliance.
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EssilorLuxottica is committed to making continuous progress and is
aware that its human rights and environmental approach requires
monitoring, review and regular improvement in terms of identifying
associated risks, updating policies and internal procedures, making
commitments and implementing “on the ground” actions to
mitigate risks all along its value chain. Among them, it is worth
mentioning Essilor’s new Human Rights policy. This allows the
Company to further prevent serious breaches and take corrective
action where applicable, then remain vigilant about the
consequences of its activities.

Organization and steering
EssilorLuxottica’s commitment to human rights and fundamental
freedoms, health, safety and the environment is supported at the
highest levels of the Company by the Board of Directors and its
committees.
In particular, the CSR Committee met three times in 2020 with
guests invited to update the Committee on specific topics including
the CSR risk assessment and the management of sustainability
issues at each subsidiary. The CSR Committee also coordinates its
works with the Audit and Risk Committee for all matters related to
the CSR Committee’s areas of intervention. For more details on
EssilorLuxottica’s CSR Committee, see Section 4.3.1 and Chapter 2 of
this Universal Registration Document.
Operationally, the Sustainability department of each operating
company coordinates the deployment of their respective
sustainable development roadmap and oversees cross-functional
issues including human rights. This is intended to support the
operational functions (mainly HR, EHS, Risk Management and
Compliance and Purchasing) at a regional or local level in applying
the Company’s policies and implementing reasonable vigilance
measures.
In addition, the global Environment, Health and Safety departments
of Essilor and Luxottica are responsible for the deployment of the
environmental management systems aimed at reducing each
company's environmental impact and ensuring the health and safety
of all employees. These departments rely on a network of
correspondents present locally on production and distribution sites
to oversee the operation of environment, health and safety
management (see Section 4.4.1.3).
For EssilorLuxottica, supply chain efficiency is fundamental for
guaranteeing the high quality of its products and services and
contributes to maintaining and enhancing its reputation. The
Company relies on the standards that both Essilor and Luxottica
have defined and requests suppliers to adhere in the areas of ethics,
labor, health, safety and the environment. As described in Section
4.4.3.1, the Company relies on the standards that both Essilor and
Luxottica have defined and requests suppliers to adhere in the areas
of ethics, labor, health, safety and the environment.
Lastly, EssilorLuxottica aims to involve its stakeholders more and go
beyond the actions already undertaken. This is reflected in its

regular discussions with representatives from civil society, its
support of NGOs and its participation in roundtable discussions. For
example, Essilor is a member of the French association Entreprises
pour les Droits de l’Homme – EDH (Companies for Human Rights),
which aims to help international companies promote improved
integration of human rights into business practices, and the BSR
(Business for Social Responsibility) international network to share
best practice and facilitate dialogue with stakeholders. Essilor also
supports RHSF (Ressources Humaines Sans Frontières) whose
mission is to promote decent working conditions, and act against
forced labour and child labour.

Risk mapping
EssilorLuxottica carries out its activities in more than 150 countries
in varied economic and sociocultural contexts, which may present
risks relating to human rights and the environment. Identifying,
assessing and managing these risks is an integral part of
EssilorLuxottica’s corporate culture and is strengthened over time.
Essilor has developed a specific risk mapping in relation to human
rights, while Luxottica assesses its human rights impact as part of its
Luxottica Responsible Sourcing and Manufacturing Program
(LRSM). Luxottica’s program applies to both its manufacturing sites
and its suppliers globally and is part of its commitment to
international efforts to abolish all forms of modern slavery (see
Section 4.4.3.1).
In the context of the application of the law on the Duty of Care to
the newly formed EssilorLuxottica, the Company’s risk assessment
process (see Section 4.3.2) was applied to these areas: human rights
and fundamental freedoms, individual health, safety and security and
the environment. Human Rights risk was included in the Company’s
risk map already elaborated in Section 4.3.2 and was related to the
fundamental rights of workers (e.g. health and safety at work, social
dialogue), welfare policies, equal opportunities and compliance with
local and international regulations on human rights (e.g. UK Modern
Slavery Act, GDPR, etc.).

Risk prevention and mitigation measures
Risk mapping has helped to raise awareness among operational
teams and to prioritize action plans at both the corporate and
regional level. For each key risk family, the functions involved
coordinate the most appropriate approach in a continuous
improvement process. Regarding Tier 1 suppliers and
subcontractors, EssilorLuxottica relies on the standards and
programs that Essilor and Luxottica have put in place respectively
(see Section 4.4.3.1).
For more details on the measures of prevention, mitigation and/or
remediation implemented, as well as on progress made in 2020,
please refer, for clarity and readability purposes only, to the
following sections:

Risk family

Sections

Challenges relating to human rights
and fundamental freedoms

4.1.2 Equal opportunities and people development
4.1.4 Employee shareholding
4.3.1 Supplier sustainability

Challenges relating to the health and safety
of individuals

4.1.3 Health and safety
4.3.1 Supplier sustainability

Environmental challenges

4.2.2 Water management
4.2.3 Waste management
4.3.1 Supplier sustainability
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Furthermore, regular awareness-raising and training initiatives
delivered to employees on human rights and compliance-related
topics (“Business and Human Rights”, Code of Ethics, GDPR, health
and safety policies etc.) are organized via dedicated e-learning
modules and using face-to-face training (many have been
performed digitally due to COVID-19). For example, more than 500
key leaders at Essilor were asked to participate in mandatory elearning modules on “Business and Human Rights” in 2020 and a
communication plan has been deployed to support the roll out of
the new Human Rights policy. Many training courses were also
delivered on key aspects of environmental management.
In addition, in 2018, Essilor's Internal Audit department created a
specific “human rights” audit program on risks relating to human
rights, fundamental freedoms, health and safety at work and the
environment, likely to be generated by the company’s business and
its Tier 1 suppliers and subcontractors. In 2020, 22 entities were
audited covering around 18% of Essilor's Global headcount (since
the inception of this specific audit program, 44% of Essilor’s
headcount has been covered). The methodology was shared with
Luxottica's Internal Audit department who found it consistent with
the audits it already performed and with the initiatives within the
LRSM program (see Section 4.4.3.1). In addition, every year Luxottica
conducts specific audit projects on health, safety and
environmental aspects of its Italian plants in compliance with the
Italian applicable laws. In 2021, EssilorLuxottica will continue to
deploy this “human rights” audit plan across its entities most at risk
and by covering the largest number of Company employees.
A specific Group-wide assessment was also performed in light of the
COVID-19 pandemic during 2020, as explained in detail in Chapter 1
of this Universal Registration Document. In addition, details about
actions and measures locally implemented to protect employees’
health and safety are available in Section 4.4.1.3.

Regular assessment of subsidiaries, suppliers
and subcontractors
The risk assessments as presented above are regularly updated on
the basis of monitoring work carried out with third-party
organizations specialized in human rights, internal audit reports,
and/or audits conducted with Tier 1 suppliers and subcontractors.
The development of new activities, the establishment of plants in
new countries or the referencing of suppliers and subcontractors
are also factors that contribute to the update of the risk mapping.
Furthermore, all subsidiaries directly or indirectly controlled by the
Company are subject to an annual report on sustainable
development (see Section 4.3.3) in which key indicators related to
human rights, the environment, and associated risks are monitored.

Alert mechanisms
EssilorLuxottica attaches particular importance to ensuring that all
employees are given the means to be heard when they have a
question or concern about ethics, compliance, human rights, and
the environment. Various channels are made available to employees
who witness or fall victim to a situation that could prove to be risky
in order to bring it to the attention of the Company. Any employee
at either Essilor or Luxottica can send an alert via:
(i) internal channels: the direct manager, the HR manager or the
legal department, the country manager, the regional manager
or their business manager, a staff representative of the entity;
(ii) external channels: both Essilor and Luxottica have deployed a
global whistleblowing system throughout the Company,
allowing employees to report any concerns, including those
about human rights and the environment.

Monitoring system
In addition to the assessment and monitoring mechanisms (audits,
reports, participation in regional and local committees, etc.)
outlined above, EssilorLuxottica has developed an initial set of
performance indicators related to human rights and the
environment, inspired by those of the Global Reporting Initiative
(GRI), which are published each year in the Universal Registration
Document.
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By monitoring these indicators, EssilorLuxottica evaluates the effectiveness of the initiatives implemented to prevent the related risks. Below is
a summary of key indicators:
Theme

KPI

Challenges relating
to human rights and
fundamental freedoms

number of employees and agency workers below age 16

2020

2019

5

2

cumulative number & percentage of employees who have
65,051,
48,360,
completed "Code of Ethics" trainings at Essilor and Luxottica 46% of total employees 32% of total employees
cumulative number of Essilor employees who have
completed "Business and Human Rights" training

7,771

5,161

percentage of Essilor Strategic Suppliers who undertake CSR
assessment

100%

88%

percentage of Essilor Preferred Suppliers who acknowledge
the Supplier Charter

100%

95%

percentage of Luxottica direct materials spending covered
by Luxottica Responsible Sourcing and Manufacturing
(LRSM) program

93%

92%

of which: percentage of Luxottica direct materials spending
covered by LRSM on-site audits

83%

75%

of which: percentage of Luxottica direct materials spending
covered by LRSM training and/or awareness initiatives

50%

46%

Environmental challenges number of chemical spills

1

2

Challenges relating
to the health and safety
of individuals

0

1

1.5

1.7

0.05

0.05

3.1

3.7

number of work-related fatalities - employees and agency
workers
frequency rate of work-related injuries with absence employees and agency workers
severity rate of work-related injuries with absence employees and agency workers
total recordable incident rate - employees and agency
workers

4.3.3.

Business ethics

EssilorLuxottica’s commitment to acting in a responsible and ethical
manner goes hand in hand with a strong duty to combat all forms of
corruption and fraud in all the countries where the Company
operates. Employees are called upon to act with integrity and
professionalism inside and outside of work, following not only the
laws and regulations of the regions where they operate, but also the
high standards of conduct that both Essilor and Luxottica have
developed over the years and that comprise the EssilorLuxottica
Code of Ethics.
Risks, such as tax evasion and money laundering, as well as
associated fraudulent activities, are the subject of special attention
for the Company (see Chapter 1 of this Universal Registration
Document). As an industry leader, EssilorLuxottica is highly vigilant
with regards to compliance with competition rules and pays
particular attention to the prevention of conflicts of interest.
EssilorLuxottica strongly condemns the practices mentioned above
and has consequently put in place procedures to prevent the risk
of occurrence.
As part of these instruments, the EssilorLuxottica Code of Ethics,
approved on July 30, 2019 by the Board of Directors, defines the
principles that apply to all EssilorLuxottica employees, contractors,
vendors and suppliers, and represents a minimum set of standards
that cannot be compromised. Consequently, the Company’s
business practices are based on transparency, integrity and respect
of the standards defined within the Code of Ethics, and in
accordance with international frameworks, such as the United
Nations Global Compact. In line with its Code of Ethics and with

Essilor and Luxottica's memberships to Transparency International,
the Company promotes the Anti-Bribery & Corruption Program, and
supports any action aimed at reinforcing standards and principles
that guide the behavior of all its employees and third-parties.
EssilorLuxottica’s global dimension requires the constant alignment
of the Company’s processes, procedures, conduct and activities
with regulatory frameworks and the Code of Ethics. In May 2019, a
Chief Compliance Officer was appointed at EssilorLuxottica level to
further strengthen the Company’s approach to business ethics. The
Chief Compliance Officer is committed to ensuring consistency
among the compliance programs already in place within Essilor and
Luxottica to coordinate the rollout of cross-departmental initiatives
in 2020. Operationally, the Compliance departments of Essilor and
Luxottica have the responsibility to prevent, identify and manage
risks connected with business ethics, in accordance with the law as
well as applicable local and international regulations (see Chapter 2
of this Universal Registration Document).

Prevention of corruption
In terms of anti-corruption, the Compliance departments of Essilor
and Luxottica oversee the definition of guidelines to prevent,
identify and manage risks connected with corruption in the
Company’s businesses, in accordance with the law as well as
applicable local and international regulations. This commitment is
outlined in both the Code of Ethics and the Anti-Bribery &
Corruption Principles and Guidelines, and is further strengthened by
the adoption of policies and procedures at Essilor and Luxottica
level that regulate the areas that could possibly be exposed to
corruption crimes.
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Both Essilor and Luxottica have conducted a risk assessment
involving all of the Company’s legal entities around the world with
the goal of evaluating exposure to the risk of corruption. Compliant
with provisions of the French law on transparency, the fight against
corruption and the modernization of the economy (Sapin II), this
process made it possible to assess and prioritize the risks
considering both the legal entity and the potential risk scenario. For
EssilorLuxottica, risk assessment is an essential tool that helps
determine priority actions in this area and has allowed the Company
to adapt its internal prevention procedures.

Data protection
With the impact of digital technology on EssilorLuxottica's business
(e.g. connected objects, machine learning, artificial intelligence), a
growing presence in e-commerce and approximately 7,500
corporate stores around the world, data protection remains a key
topic for the Company. EssilorLuxottica is committed to complying
with the increasing number of applicable regulations across the
world, including the General Data Protection Regulation (GDPR) in
Europe and its interpretations based on the case law (e.g. the
Schrems II case), the California Consumer Privacy Act (CCPA) in the
United States and its updates, and the Lei Geral de Proteção de
Dados Pessaoais (General Data Privacy Law - LGPD) in Brazil. This
helps ensure that the data stakeholders entrusted to
EssilorLuxottica will be securely processed throughout every step of
their relationship with the Company.
While complying with the main applicable regulations, EssilorLuxottica
always monitors the development of privacy regulations all over the
world to be ready to comply (i.e. with upcoming regulations in
Singapore, South Africa, Malaysia, Canada, etc.).
Both Essilor and Luxottica's Compliance departments have
implemented the measures required to guarantee compliance with
all main applicable regulations. This includes the definition of a
privacy process, creation of an organizational structure specifically
dedicated to privacy (with the appointment of Data Protection
Officers), review of multiple security policies, guidelines and
directives, and deployment of awareness training sessions (either
online or in a classroom) for employees around the world.

Competition law
As a major player in its market, EssilorLuxottica is committed to
complying with the rules of competition law within its business
practices. At Essilor a compliance program was established and a
formal competition law compliance program was rolled out globally.
In parallel, since 2015, Luxottica implemented an Antitrust program
that defines the principles of conduct in the management of
business practices and includes specific training activities.

Alert system
In accordance with the guidelines set out in the Code of Ethics,
EssilorLuxottica is finalizing the definition of a common alert
mechanism to ensure the proper monitoring of business ethicsrelated topics by its employees and stakeholders. Meanwhile, the
alert systems and whistleblowing channels of both organizations
remain active to ensure the prompt communication of actual or
presumed violations of their anti-bribery and corruption programs
or any other related illegal behaviors.

4.3.4.

Socio-economic contribution

The shared value approach common to Essilor and Luxottica allows
the Company to reinforce its commitment to employees' well-being,
as well as to the economic and social progress of the communities
where it operates.

Social and economic development
As a global company, EssilorLuxottica contributes to the social and
economic development of the different countries where it has a
presence.
Locally, its manufacturing and distribution activities and retail
presence foster local sourcing and business partnerships, create
direct and indirect employment, develop local skills and expertise,
and generate taxes and duties (see Section 4.4.3).

Proscribing tax evasion
Under the responsibility of EssilorLuxottica's Co-Chief Financial
Officers, the Group’s tax department is in charge of monitoring and
ensuring compliance with applicable tax laws and regulations,
consistent with the values of honesty and fairness in
EssilorLuxottica’s Code of Ethics. It commits local subsidiaries to
endorse a transparent, accurate and proactive policy of direct and
constant interaction with tax authorities of the countries in which
they operate. It also guides subsidiaries on tax matters, provides
guidance on the transfer pricing approach, defines Group tax
policies and suggests adequate tax solutions for the Group’s
business
requirements
(see
Chapter
1
of
this
Universal Registration Document).

Access to quality eyecare and eyewear
A key contributor to the shared value creation are initiatives that
help to improve the quality of life and the productivity of millions of
individuals by providing access to sustainable eyecare and eyewear
in underserved communities around the world (see Section 4.1).
In the context of COVID-19, the Company has been able to carry out
several awareness-raising campaigns, screening events, donations
of lenses and frames, funding for vision care programs and other
initiatives in collaboration with partner organizations from public
and private sectors and NGOs, while respecting the safety of all
involved participants and partners. Examples include:
• opening over 200 Sustainable Vision Centers by OneSight in
Africa, China, India, Southeast Asia and the United States since
2013;
• providing innovation for inclusive business models and supply
chains designed and deployed by Essilor’s 2.5 New Vision
Generation to provide sustainable vision care to low-income
communities in Asia, Africa and Latin America;
• supporting the Government of Bhutan to make it the first
country in the world to eliminate poor vision;
• supporting Sightsavers projects in rural areas of India, such as the
Trucker's Eye Health Program, one of the country’s biggest eye
health programs for the truck drivers community;
• introducing global and local awareness campaigns during 2020
World Sight Day, with the launch of EssilorLuxottica's first
customer-facing fundraising campaign in China;
• launching Our Children’s Vision campaign, a unique coalition that
aims to accelerate and expand access to eye health services for
children all over the world and whose Global founders include
Essilor’s Vision For Life fund.

Other community purpose initiatives
Other initiatives involve issues of public health, the well-being of
employees and their families, local community outreach programs,
cultural heritage preservation and philanthropy.
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Next steps for EssilorLuxottica's sustainability program

“Embedding sustainability to the core” is one of the pillars of
EssilorLuxottica’s strategic vision. In 2020, consistent with the
integration process, the creation of the Company’s global
sustainability program has continued to leverage the foundations of
both Essilor and Luxottica’s sustainable development strategies,
roadmaps and achievements. As presented in this third non-financial
statement,
during
2020,
EssilorLuxottica’s
sustainability
fundamentals have been further improved, including an update on
the CSR risks assessment and prioritization (see Section 4.3.2),
strengthening of the non-financial reporting protocol (see
Section 4.3.3) with measurement of more common indicators, the
adoption of the Task Force on Climate-related Disclosures (TCFD)
recommendations (see Section 4.4.2.4) and the deployment of the
Code of Ethics (see Section 4.4.3.3). In addition, the first crossorganizational workstreams have been launched on key topics (e.g.
sustainable offering, shared learning platform, climate changerelated initiatives), forming the first operational building-blocks of
EssilorLuxottica's sustainability roadmap.
As the Company’s integration process continues, so does the
harmonization between the two operating companies’ ongoing
sustainability programs, focusing on the following priorities:
• support the Company’s ambitions by initiating a comprehensive
roadmap development process and setting related targets across

•
•

•

•

the organization to continue reduce the environmental footprint,
promote employees’ well-being and contribute to the economic
and social progress of local communities. This also implies the
definition and rollout of shared sustainability projects (e.g.
product sustainability, energy efficiency, recycling...);
further engage dialogue with stakeholders;
continue reinforcing compliance with sustainability-related
regulations (i.e. Decree no. 2017-1265 on non-financial disclosure,
Duty of Care on Human Rights, Sapin II on anti-corruption and
bribery…);
constantly improve CSR risk management, particularly by defining
policies and associated key performance indicators that will apply
to the EssilorLuxottica perimeter, in coordination with Risk
Management and other departments involved in the Company's
risk assessment;
expand and strengthen sustainability reporting according to main
reporting standards.

The result will be a progressive expansion in the disclosure of
sustainability goals and achievements year after year.
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6.

Methodology note and correspondence table

Main principles for sustainability data reporting
EssilorLuxottica's Sustainability Reporting Protocol defines the
below reporting principles:

Reporting scope
All entities within the Company's financial consolidation scope are
required to report on sustainability data. The list of entities
requested for sustainability reporting is updated annually according
to the finance consolidation scope. For entities with more than one
site, all sites should be included in the reporting.
In a continuous effort to increase reporting coverage over the past
years, the majority of indicators have seen increased reporting
coverage compared to 2019 at both Essilor and Luxottica.

Reporting period
For indicators collected through central function teams at Essilor
and Luxottica, the reporting period is from January 1, 2020 to
December 31, 2020.
For indicators gathered through Essilor and Luxottica's respective
annual sustainability reporting campaigns, the reporting period for
Essilor is from October 1, 2019 to September 30, 2020; the reporting
period for Luxottica is from January 1, 2020 to December 31, 2020.

Workforce-related indicators
The workforce reported corresponds to the total number of
Company employees and agency workers at the end of the
reporting period (data as of September 30, 2020 for Essilor and
December 31, 2020 for Luxottica).
As defined in the EssilorLuxottica Reporting Protocol, "employee"
refers to a person having an employment contract directly with any
entity of Essilor International or Luxottica Group; and "agency
worker" refers to a person having a contract with an outside
company but working directly under Essilor or Luxottica orders in
an Essilor or Luxottica location or elsewhere. Contractors and
interns are excluded from the workforce indicators.
The breakdowns (by gender, category, contract type and age) are
presented only for employees, whereas the breakdown by
geography is presented for the workforce.
Regarding employee distribution by gender, information was not
available for approximately 1.4% of Luxottica employees as per the
gender voluntary disclosure required by federal regulations in North
America. For them, the Company estimated the gender split to be in
line with the rest of the organization and with previous years (60%
women – 40% men).

Health and safety indicators
The safety indicators relate to the Company’s main manufacturing
plants, lens laboratories, distribution centers, excluding the entities
that were acquired by Essilor or Luxottica during 2020, and for
which investments are needed to integrate health and safety
reporting systems. Health and safety indicators cover both
employees and agency workers.
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The indicators applied reflect the results of Essilor and Luxottica’s
Environment, Health and Safety (EHS) policies.
As defined in the Company’s Reporting Protocol:
• the frequency rate is calculated as: number of work-related
injuries with lost days x 1,000,000 / total number of worked hours
during the reporting period;
• the severity rate is calculated as: total number of lost days
(calendar days) x 1,000 / total number of worked hours during the
reporting period;
• the total recordable incident rate is calculated as: total number of
recordable work-related injuries x 1,000,000 / total number of
worked hours during the reporting period;
• the total number of worked hours is calculated as: actual worked
hours from the clock-in system where applicable and theoretical
worked hours based on calculation of scheduled working days
and average number of hours worked per day.

Environmental indicators
Essilor covers 94% of its total headcount for energy and GHG
emissions (scope 1 and scope 2) reporting, 91% for water reporting
and 82% for waste reporting.
For Luxottica, environmental indicators cover its main
manufacturing plants, lens laboratories, distribution centers,
headquarters and retail network. Fukui Megane, the Japanese
eyewear manufacturer that Luxottica acquired a 67% stake in 2018
will be included once its environmental reporting processes are
integrated.
In terms of employee coverage, Luxottica covers:
1. 95% of its total employees for energy and GHG emissions (scope
1 and scope 2) reporting, or 99% of the employees in its
Operations, 100% in its retail network and 94% in its
headquarters. The company continued the environmental
performance review of its retail network with a store-by-store
approach, covering 6,735 stores in 2020 (4,409 in 2019), equal to
100% of those directly-operated around the world, whose energy
consumption and GHG emissions have been analyzed;
2. 98% of its employees in the Operations for water and waste
reporting. Data on the use of water by stores and corporate sites
are not published due to the lack of reported information and
the insignificant percentage of total water consumption of the
Group it represents, being mainly water used in restrooms.
Waste management practices for stores and corporate sites
were investigated qualitatively, due to unavailability of
quantitative information as explained in Section 4.4.2.3.
Luxottica's 2019 energy consumption for Gas and Liquid Fuel has
been restated following the update of the conversion factors
suggested in the EssilorLuxottica Reporting Protocol with the aim of
providing comparative information.

Methodology note and correspondence table

Specific methodology for calculating GHG
emissions
In accordance with GHG Protocol, the accounting and reporting
standards for greenhouse gas emissions (http://www.ghgprotocol.org),
and information on GHG emissions is communicated on the basis of
three scopes: scope 1, 2 and 3.
Regarding conversion factors, the Company used the database of
the ADEME (Agence française de l’Environnement et de la Maîtrise
de l’Énergie, www.ademe.fr/), which was updated in August 2020 (v.
18.1.0) for scope 1 and scope 2 emissions calculation and the
database of the GLEC framework for scope 3 emissions associated
with transportation. Consistent with EssilorLuxottica Sustainability
Reporting Protocol and with the aim of providing comparative
information, 2019 data were restated regarding:
• Scope 1 emissions due to updated conversion factors;
• Scope 2 emissions due to the use of the ADEME conversion
factors instead of the EPA eGrid values for United States for
Luxottica scope;
• Scope 3 emissions associated with transportation due to the use
of GLEC framework emission factors instead of ADEME
conversion factors for Essilor scope.
Reported 2019 data are available in the 2019 EssilorLuxottica
Universal Registration Document.

Scope 1
This corresponds to direct emissions resulting from the on-site
combustion of fossil fuels, such as gas or liquid fuel. The GHG
conversion factors were in accordance with the ADEME database (v.
18.1.0):
• Gas: 239 gCO2e/kWh LCV;
• Liquid fuel: 323 gCO2e/kWh LCV.

Scope 2
This relates to indirect emissions associated with the electricity
consumption required for eyewear and lenses manufacturing, and
machining lenses. Scope 2 emissions were calculated according to
the location-based method of the GHG Protocol. The conversion
factors for electricity were updated in 2020 based on figures
provided by the ADEME database (v. 18.1.0).

Scope 3
Scope 3 emissions associated with transportation correspond to
indirect emissions related to the transportation of products. These
emissions are calculated on a Well-to-Wheel basis (WTW) to
analyze the impact of using different energy vectors. The term Wellto-Wheel includes the underlying Tank-to-Wheel and Well-to-Tank
analysis, defined as follows: i) Tank-to-Wheel (TTW) describes the
use of fuel in the vehicle and emissions during driving; ii) Well-toTank (WTT) describes the subrange of fuel supply, from production
of the energy source (petrol, diesel, electricity, natural gas) to fuel
supply (transport to the charging point or fuel pump).
The Company follows the GLEC Framework and is compliant to
EN16258.
Reporting of Essilor’s transportation and freight is categorized in
four types:
1. international flows between 33 plants, 14 distribution centers, 8
export labs and 190 subsidiaries;
2. international flows from the above 245 covered entities to
customers;
3. domestic flows between 25 plants, 12 distribution centers, 6
export labs and 120 subsidiaries in Europe, North and Latin
America, Asia-Pacific, Middle East and Africa;
4. domestic flows from the 163 above covered entities to customers
or consumers (so-called “last miles”).
For Luxottica, the logistics emission reporting is categorized into
three areas and covers:
1. the replenishment flows of eyewear among the primary
distribution centers of Sedico, Atlanta, Dongguan and Jundiaì (by
air and road transport);
2. the replenishment flows of Oakley’s Apparel, Footwear and
Accessories (AFA) from the supplier to Luxottica’s primary
distribution centers (by sea and road transport);
3. the transportation flows of eyewear and Oakley’s AFA products
from the Sedico hub to wholesale, retail and e-commerce
customers, including GHG emissions generated by all means of
transport used along the route. The Sedico hub ships to
customers in Europe, the Middle East, Africa, Mexico, Turkey and
select United States markets.
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Correspondence table for priority CSR risks and mandatory topics
Priority CSR risk categories
Climate change

Reference
4.2.4

Sustainable offering

2.3

Talent management

4.1.2

Supplier sustainability

4.3.1

Business ethics

4.3.3

Human Rights

4.3.2

Relevant topics
Energy management

4.2.1

Water management

4.2.2

Waste management

4.2.3

Socio-economic impact

4.3.4

Mandatory topics
Societal commitment to sustainable development
Societal commitment to the circular economy
Information on collective agreements
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2.3, 4.2.3
4.1

Information on actions to combat discrimination and promote diversity

4.1.2

Information on measures taken for the benefit of persons with disabilities

4.1.2
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Methodology note and correspondence table

Correspondence table with the recommendations of the Task Force
on Climate-related Financial Disclosures (TCFD)
Governance

Reference

a. Oversight by the Board of Directors of climate-related risks
and opportunities

• Report on Corporate governance (Chapter 2 of the
2020 URD)
• EssilorLuxottica CSR Committee and sustainability team
(Section 3.1)
• Management of Sustainable Development (Section 3)
• Climate change (Section 4.2.4)

b. Management’s role in assessing and managing climate-related risks
and opportunities

Strategy
a. Climate-related risks and opportunities identified over the short, medium
and long term
b. Impact of climate-related risks and opportunities on the Company’s
businesses, strategy and financial planning
c. Resilience of the Company’s strategy, taking into consideration different
climate-related scenarios, including a 2°C or lower scenario

• Business model, environmental and social challenges
(Section 2.1)
• Sustainable offering (Section 2.3)
• CSR risk management (Section 3.2)
• Environment (Section 4.2)
• Climate change (Section 4.2.4)

Risk management
a. Processes for identifying and assessing climate-related risks
b. Processes for managing climate-related risks
c. Integration of processes for identifying, assessing and managing
climate-related risks in the Company’s overall risk management

•
•
•
•

Risk factors (Section 1.8 of the 2020 URD)
CSR risk management (Section 3.2)
Environment (Section 4.2)
Climate change (Section 4.2.4)

Metrics and targets
a. Metrics used to assess climate-related risks and opportunities,
in line with the Company’s risk management strategy and process
b. Greenhouse gas emissions for scope 1, scope 2 and scope 3
and the related risks
c. Targets used to manage climate-related risks and opportunities
and Company’s performance against these targets

• Protocol and organization of non-financial reporting
(Section 3.3)
• Energy management (Section 4.2.1)
• Water management (Section 4.2.2)
• Waste management (Section 4.2.3)
• Climate change (Section 4.2.4)
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7.

Report by one of the Statutory Auditor, appointed as an
independent third party, on the consolidated non-financial
statement included in the management report

This is a free translation into English of the Statutory Auditor’s report issued in French and is provided solely for the convenience of English
speaking readers. This report should be read in conjunction with, and construed in accordance with, French law and professional standards
applicable in France.
For the year ended 31st December 2020
To the Annual Shareholders' Meeting of EssilorLuxottica,
In our capacity as Statutory Auditor of EssilorLuxottica (hereinafter
the “entity”), appointed as an independent third party and
accredited by Cofrac (accreditation Cofrac Inspection n°3-1060
whose scope is available at www.cofrac.fr), we hereby report to you
on the non-financial information statement for the year ended 31st

December 2020 (hereinafter the “Statement”), included in the
management report pursuant to the legal and regulatory provisions
of articles L. 225-102-1, R. 225-105 and R. 225-105-1 of the French
Commercial Code (Code de commerce).

The entity’s responsibility
Pursuant to legal and regulatory requirements, the Board of
Directors is responsible for preparing the Statement, including a
presentation of the business model, a description of the principal
non-financial risks, a presentation of the policies implemented
considering those risks and the outcomes of said policies, including
key performance indicators.

The Statement has been prepared in accordance with the entity’s
procedures (hereinafter the “Guidelines”), the main elements of
which are presented in the Statement and which are available on
request from the entity’s head office.

Independence and quality control
Our independence is defined by the provisions of article L. 822-11-3
of the French Commercial Code and the French Code of Ethics
(Code de déontologie) of our profession. In addition, we have
implemented a system of quality control including documented

policies and procedures regarding compliance with the ethical
requirements, French professional guidance and applicable legal and
regulatory requirements.

Responsibility of the Statutory Auditor, appointed as an independent third party
On the basis of our work, our responsibility is to provide a report
expressing a limited assurance conclusion on:
• the compliance of the Statement with the provisions of article
R. 225-105 of the French Commercial Code;
• the fairness of the information provided in accordance with
article R. 225-105 I, 3 and II of the French Commercial Code, i.e.,
the outcomes, including key performance indicators, and the
measures implemented considering the principal risks
(hereinafter the “Information”).

However, it is not our responsibility to comment on:
• The entity’s compliance with other applicable legal and regulatory
provisions, in particular the French duty of care law and anticorruption and tax evasion legislation;
• The compliance of products and services with the applicable
regulations.

Nature and scope of our work
The work described below was performed in accordance with the
provisions of articles A. 225-1 et seq. of the French Commercial Code
determining the conditions in which the independent third party
performs its engagement and with the professional guidance of the
French Institute of Statutory Auditors (“CNCC”) applicable to such
engagements, as well as with ISAE 3000 –Assurance engagements
other than audits or reviews of historical financial information.
Our procedures allowed us to assess the compliance of the
Statement with regulatory provisions and the fairness of the
Information:
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• we obtained an understanding of all the consolidated entities’
activities, the description of the social and environmental risks
associated with their activities and the impact of these activities
on compliance with human rights and anti-corruption and tax
evasion legislation, as well as the resulting policies and their
outcomes;
• we assessed the suitability of the Guidelines with respect to their
relevance, completeness, reliability, objectivity and understandability, with due consideration of industry best practices, where
appropriate;
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• we verified that the Statement includes each category of social
and environmental information set out in article L. 225-102-1 III, as
well as information set out in the second paragraph of article L.
22-10-36 regarding compliance with human rights and anticorruption and tax evasion legislation;
• we verified that the Statement includes an explanation for the
absence of the information required under article L. 225-102-1 III, 2;
• we verified that the Statement presents the business model and
the principal risks associated with all the consolidated entities’
activities, including where relevant and proportionate, the risks
associated with their business relationships and products or
services, as well as their policies, measures and the outcomes
thereof, including key performance indicators;
• we verified, where relevant with respect to the principal risks or
the policies presented, that the Statement provides the
information required under article R. 225-105 II;
• we assessed the process used to identify and confirm the
principal risks;
• we asked what internal control and risk management procedures
the entity has put in place;
• we assessed the consistency of the outcomes and the key
performance indicators used with respect to the principal risks
and the policies presented;
• we verified that the Statement covers the scope of consolidation,
i.e., all the companies included in the scope of consolidation in
accordance with article L. 233-16 within the limitations set out in
the Statement ;

• we assessed the data collection process implemented by the
entity to ensure the completeness and fairness of the
Information;
• for the key performance indicators and other quantitative
outcomes that we considered to be the most important (cf.
Appendix), we implemented:
– analytical procedures to verify the proper consolidation of the
data collected and the consistency of any changes in those data,
– substantive tests, using sampling techniques, in order to verify the
proper application of the definitions and procedures and
reconcile the data with the supporting documents. This work was
carried out on a selection of contributing entities, in Essilor
France and BBGR Paris (France), Essilor United (United Kingdom),
Satisloh (Germany), EBD, Seeworld, Tristar and SEOCL (China),
Essilor Mexico (Mexico), Agordo, Sedico and Barberini (Italy),
TOLT and EOLT (Thailand) and covers between 23% and 100% of
the consolidated data relating to the key performance indicators
and outcomes selected for these tests;
• we referred to documentary sources and conducted interviews to
corroborate the qualitative information (measures and
outcomes) that we considered to be the most important;
• we assessed the overall consistency of the Statement based on
our knowledge of all the consolidated entities.
We believe that the work carried out, based on our professional
judgement, is sufficient to provide a basis for our limited assurance
conclusion; a higher level of assurance would have required us to
carry out more extensive procedures.

Means and resources
Our work was carried out by a team of 15 people between
September 2020 and March 2021 and took a total of 20 weeks.
We were assisted in our work by our specialists in sustainable
development and corporate social responsibility. We conducted

about 50 interviews with the people responsible for preparing the
Statement, representing executive management, administration and
finance, risk management, compliance, human resources, health and
safety, environmental and purchasing departments.

Conclusion
Based on our work, nothing has come to our attention that causes us
to believe that the non-financial information statement is not in
accordance with the applicable regulatory provisions and that the

Information, taken as a whole, is not presented fairly in accordance
with the Guidelines.
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Comments
Without qualifying our conclusion and in accordance with article
A. 225-3 of the French Commercial Code, we have the following
comments:
• The policies on climate change, sustainable offering and talent
management are different for Essilor International and Luxottica
Group entities and therefore aren’t common for the full scope of
consolidation of EssilorLuxottica;

• The key performance indicators provided cover either the Essilor
International or the Luxottica Group scope and therefore aren’t
common for the full scope of consolidation of EssilorLuxottica;
• The outputs presented concerning business ethics and
sustainable offering do not identify key performance indicators
for the relevant policies.

Neuilly sur Seine / March 19, 2021
One of the Statutory Auditors

PricewaterhouseCoopers Audit

French original signed
Cédric Le Gal
Partner

French original signed
Sylvain Lambert
Sustainable Development Partner

Appendix: List of the information we considered most important
Key performance indicators and other quantitative results:
• Total workforce and different breakdowns;
• Training hours;
• Reduction of energy intensity and linked consumptions;
• Greenhouse gas emissions (scope 1, scope 2, scope 3);
• Reduction of water intensity and linked consumptions;
• Waste amounts;
• Work-related injury frequency rate and severity rate, number of
injuries, number of lost days;
• Percentage of strategic suppliers receiving external CSR audit;
• Percentage of preferred suppliers acknowledging Essilor’s Supplier
Charter;
• Percentage of Luxottica direct materials spending covered by
Luxottica Responsible Sourcing and Manufacturing (LRSM) program;
• Number of audited suppliers on CSR subjects;
• Number of sites which are certified ISO 50 001 and ISO 14 001.
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Qualitative information (actions and results):
• Identification of CSR risks;
• Main initiatives for HR;
• Main initiatives for H&S;
• Main initiatives for Environment;
• Main initiatives on Business Ethics;
• The Group’s commitment and vigilant approach to human rights.
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