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Sound sales growth and margin expansion in 2024 

Smartglasses as a new driver, Nuance off to a promising start 

 

• Group revenue at constant exchange rates1 +9.2% in Q4 and +6.0% in the FY 

• North America accelerating in Q4, with SGH positive; sound EMEA driven by both PS and DTC 

• Ray-Ban Meta at 2 million units sold since the launch, with strong acceleration in 2024 

• Nuance Audio cleared, starting off in the US OTC and Europe 

• Stellest continuing to be strong in China, up approx. 50% in revenue in Q4 

• Adjusted2 operating margin at 17.0% at constant exchange rates1, advancing by 50bps versus 2023 

• Strong free cash flow5 at Euro 2.4 billion in the FY 

• Dividend proposed at Euro 3.95 per share, with scrip dividend option 

• SBTi validated greenhouse gas emission reduction targets 2030 for scopes 1, 2 and 3 

 

Paris, France (February 12, 2025 - 6:00 pm) – The Board of Directors of EssilorLuxottica met on February 12, 2025 to 

approve the consolidated financial statements for the year ended December 31, 2024. These financial statements were 

audited by the Statutory Auditors whose audit report is in the process of being issued. 

Francesco Milleri, Chairman and CEO, and Paul du Saillant, Deputy CEO at EssilorLuxottica commented: “We celebrate 

another year of remarkable achievements, with our fourth consecutive year of top line growth on track with our targets, 

including a strong acceleration in Q4, with all regions and businesses contributing to our momentum, followed by new 

record high in the Group’s profits. 

As we look ahead, we are entering an era of unprecedented opportunities, powered by our global community of over 

200,000 passionate colleagues. Our commitment to med-tech, smartglasses and iconic brands has never been stronger. 

With Ray-Ban Meta redefining digital eyewear and FDA-cleared Nuance Audio creating an entirely new category, we are 

pioneering the future. The exponential growth of Stellest alongside strategic acquisitions, including Heidelberg 

Engineering, Espansione Group, Pulse Audition and now Cellview, continue to expand our medical and clinical expertise, 

enabling us to improve hundreds of millions of lives worldwide. With Supreme now part of our portfolio, and the newly-

extended trust of key partners including Diesel, Dolce & Gabbana, Michael Kors and Prada, we are setting new standards 

in desirability, cultural influence and technology adoption. 

At the same time, our commitment to sustainability remains strong. Through our Eyes on the Planet roadmap, we are 

taking bold steps to reduce our environmental footprint, with our greenhouse gas reduction targets validated by the SBTi 

at the end of last year. In driving impact worldwide, our OneSight EssilorLuxottica Foundation is now collaborating with 

the WHO to bring essential vision care to those who need it most. 

As we step into the new year with confidence, we remain on track with our long-term targets and are committed to driving 

meaningful transformation for years to come.” 
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Q4 & FY Highlights 
  
P&L key adjusted2 data 

Euro millions 

FY 2024 

Adjusted2 

FY 2023 

Adjusted2 

Constant  

exchange rates1 

Current  

exchange rates 

Revenue 26,508 25,395 +6.0% +4.4% 

Gross Profit 16,835 16,090 +6.5% +4.6% 

% of revenue   63.4%  63.7%  63.5%  

Operating Profit 4,414 4,178 +9.4% +5.7% 

% of revenue   16.5%  17.0%  16.7%  

Group Net Profit 3,122 2,946 +9.8% +6.0% 

% of revenue   11.6% 12.0% 11.8% 

P&L key data 

Euro millions FY 2024 FY 2023 
Current  

exchange rates 

Revenue 26,508 25,395 +4.4% 

Gross Profit 16,805 16,048 +4.7% 

Operating Profit 3,448 3,176 +8.5% 

Group Net Profit 2,359 2,289 +3.0% 

EPS basic (Euro) 5.20 5.11  

EPS diluted (Euro) 5.13 5.08  

Group revenue by segment and region 

Euro millions FY 2024 FY 2023 

Constant  

exchange rates1 

Current  

exchange rates 

Professional Solutions 12,547 12,199 +4.7% +2.9% 

Direct to Consumer 13,960 13,195 +7.1% +5.8% 

TOTAL REVENUE 26,508 25,395 +6.0% +4.4% 

 

Euro millions Q4 2024 Q4 2023 

Constant  

exchange rates1 

Current  

exchange rates 

Professional Solutions 3,117 2,986 +5.5% +4.4% 

Direct to Consumer 3,664 3,264 +12.7% +12.3% 

TOTAL REVENUE 6,781 6,250 +9.2% +8.5% 
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Euro millions FY 2024 FY 2023 

Constant  

exchange rates1 

Current  

exchange rates 

North America 11,979 11,637 +3.1% +2.9% 

EMEA 9,759 9,184 +7.9% +6.3% 

Asia-Pacific 3,247 3,036 +9.3% +7.0% 

Latin America 1,523 1,537 +9.7% -0.9% 

TOTAL REVENUE 26,508 25,395 +6.0% +4.4% 

 

Euro millions Q4 2024 Q4 2023 

Constant  

exchange rates1 

Current  

exchange rates 

North America 3,151 2,910 +7.8% +8.3% 

EMEA 2,357 2,150 +9.6% +9.6% 

Asia-Pacific 864 757 +14.0% +14.1% 

Latin America 408 433 +8.7% -5.7% 

TOTAL REVENUE 6,781 6,250 +9.2% +8.5% 

In 2024 EssilorLuxottica delivered another year of sound business expansion, with revenue growth at constant exchange 

rates1 of 6.0%, the fourth consecutive year of revenue growth above 5% at constant exchange rates1. In terms of 

profitability, the adjusted2 operating profit and the adjusted2 Group net profit grew by 9.4% and 9.8% respectively at 

constant exchange rates1. In particular, the adjusted2 operating profit as a percentage of revenue improved by 50 basis 

points at constant exchange rates1, proving the Group’s ability to expand margins despite inflation headwinds. 

The Group’s strategy remains focused on disruptive innovation, with 2024 being another year of expansion for two new 

product categories EssilorLuxottica has been developing: myopia management solutions and smartglasses. During 2024, 

the Group presented the results of a five-year clinical study of its Stellest lenses, demonstrating conclusive evidence of 

their efficacy in slowing down myopia progression in children. As for smartglasses, the partnership with Meta Platforms 

has been extended entering into a new long-term agreement, under which the parties will collaborate into the next 

decade to develop multi-generational smart eyewear products. On top of these important growth initiatives, 

EssilorLuxottica is embarking on a new promising journey: after receiving the FDA clearance and EU certifications, Nuance 

Audio glasses will be available for purchase in the U.S. and key European countries starting from the first quarter of 2025. 

This groundbreaking technology, embedded into an entirely new smartglasses form factor, will meet the needs of people 

experiencing mild to moderate hearing loss. 

In the fourth quarter of last year, the Group posted revenue of Euro 6,781 million, up 9.2% year-on-year at constant 

exchange rates1 (+8.5% in current terms), in acceleration versus +4.0% of the third quarter of the year. The full year closed 

at Euro 26,508 million revenue, up 6.0% at constant exchange rates1. All the four regions and the two segments 

contributed to the Group’s performance, reflecting its well-balanced and diversified revenue model. 

In terms of geographies, the developed regions were the main driver of the Group’s revenue growth in the quarter. In 

North America (+7.8% at constant exchange rates1) the underlining business recorded its best quarter of the year in both 

segments and the overall growth was boosted by the consolidation of Supreme. EMEA (+9.6% at constant exchange rates1) 

accelerated in both operating segments compared to the previous quarter. As for the developing regions, both Asia-Pacific 

(+14.0% at constant exchange rates1) and Latin America (+8.7% at constant exchange rates1) contributed. In the full year, 

Latin America (+9.7% at constant exchange rates1), Asia-Pacific (+9.3%) and EMEA (+7.9%) grew faster than North America 

(+3.1%). 
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In terms of operating segments, in the fourth quarter revenue grew by 5.5% in Professional Solutions and +12.7% in Direct 

to Consumer at constant exchange rates1 (+4.4% and +12.3% in current terms, respectively). On a full-year basis, 

Professional Solutions grew 4.7% at constant exchange rates1 and Direct to Consumer 7.1%, accounting for 47% and 53% 

of the Group’s total revenue. The brick-and-mortar comparable-store sales3 advanced by 5% in both the fourth quarter 

and the full year, sustained by sound results of optical banners throughout the full year and the recovery of the sun 

business in the fourth quarter at Sunglass Hut in North America. E-commerce closed the year on a positive trajectory, with 

revenue nearing Euro 1.8 billion (around 7% of the Group’s total revenue). 

As for products, all major categories positively contributed to the full year revenue performance at constant exchange 

rates1. The business mix was broadly confirmed, with optical at approximately three-fourths of total Group’s revenue, sun 

at 23% and the rest being represented by Apparel, Footwear and Accessories (including Supreme brand) and smartglasses 

(Ray-Ban Meta). Among frame brands, Ray-Ban stood out thanks to ramping-up smartglasses, while among licenses Miu 

Miu, Chanel and Swarovski were the best performers. As for the lens category, innovation-driven brand-based Stellest, 

Varilux and Transitions were the main drivers. 

In terms of profitability, favorable price-mix in both frames and lenses, integration synergies, operational efficiencies and 

cost-containment measures more than offset persisting inflationary pressures, material currency headwinds and 

investments to support all the innovations streams. 

The adjusted2 gross profit amounted to Euro 16,835 million in the full year, reaching 63.5% of revenue, 10 basis points 

higher than 2023 (or +30 basis points at constant exchange rates1). 

The adjusted2 operating profit reached Euro 4,414 million in the year, representing 16.7% of revenue, compared to 16.5% 

in 2023, a margin accretion of 20 basis points. At constant exchange rates1, the margin expanded by 50 basis points to 

17.0% of revenue. 

The adjusted2 Group net profit amounted to Euro 3,122 million in the full year, representing 11.8% of revenue, compared 

to 11.6% in 2023, a margin accretion of 20 basis points (or +40 basis points at constant exchange rates1 to 12.0% of 

revenue). 

The operating profit and the Group net profit directly stemming from the IFRS consolidated financial statements 

amounted to Euro 3,448 million and Euro 2,359 million respectively in the full year. 

The consolidated free cash flow5 amounted to Euro 2,413 million in the full year. 

The Group ended the year with Euro 2.25 billion in cash and cash equivalents and a net debt6 of Euro 10.97 billion 

(including Euro 3.65 billion lease liabilities) compared to a net debt6 of Euro 9.10 billion at the end of December 2023. 
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Store Count on December 31, 2024 
  
 

 

 

 

North Asia- Latin Corporate Franchising Total

America Pacific America Stores & Other Storecount

Sunglass Hut 1,609 577 311 429 2,926 242 3,168

LensCrafters 1,012 82 1,094 8 1,102

Vision Express 848 848 121 969

Apollo 671 671 220 891

Target Optical 577 577 577

MasVisión 53 473 526 6 532

Pearle 513 513 211 724

Générale d'Optique 394 394 282 676

OPSM 375 375 24 399

GMO 345 345 345

GrandVision 273 55 328 42 370

GrandOptical 316 316 61 377

Atasun Optik 304 304 34 338

Oakley 184 11 79 26 300 72 372

Ray-Ban 43 67 125 47 282 282

Synoptik 247 247 247

Salmoiraghi & Viganò 245 245 25 270

Luxoptica 226 226 226

Mujosh 178 178 296 474

Pearle Vision 107 107 448 555

MultiÓpticas 104 104 110 214

Bolon 113 113 235 348

Aojo 94 94 120 214

Óticas Carol 25 25 1,409 1,434

Supreme 5 4 8 17 17

All Others 298 1,119 233 732 2,382 135 2,517

Total EssilorLuxottica 3,835 5,972 1,598 2,132 13,537 4,101 17,638

EMEA
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Long-Term Outlook 
  
The Company confirms its target of mid-single-digit annual revenue growth from 2022 to 2026 at constant exchange rates1 

(based on 2021 pro forma4 revenue), targeting a range of €27-28 billion, and expects to achieve an adjusted2 operating 

profit as a percentage of revenue in the range of 19-20% by the end of that period. 

Dividend 
  
The Board of Directors will recommend that shareholders, at the Annual Meeting to be held on April 30, 2025, approve 

the payment of a dividend of Euro 3.95 per share. Shareholders will be offered the option of receiving their dividend in 

cash or in newly issued shares (scrip dividend). The ex-date will be May 7, 2025 and the dividend will be paid – or the 

shares issued – as from June 5, 2025. 

Buyback 
  
At end of 2024, the Company holds 798,593 of its own shares (0.2% of the share capital), having bought 1,480,214 shares 

as part of the buy-back programs launched throughout 2024 and having delivered almost 2.5 million shares in the course 

of the year (performance share awards and stock-option plans). 

Employee Shareholding 
  
The total number of the Group’s employee shareholders, distributed across 85 countries, is currently above 83,500. This 

reflects the team's confidence in the Company's strategy and performance. Employee Shareholding is a cornerstone of 

EssilorLuxottica’s culture, aligning employees’ interests with those of the Group and other shareholders. 

Mission 
  
In 2024, the Group remained focused on advancing its mission of helping people see more and be more and driving 

initiatives that bring its vision of a world without poor vision closer to reality. Since 2013, the OneSight EssilorLuxottica 

Foundation has transformed access to vision care, creating permanent vision care access for around 980 million people 

and equipping 87 million individuals with eyeglasses. Supported by over 33,400 rural optical points and the training of 

thousands of vision care entrepreneurs, these efforts have brought sustainable eyecare systems to even the most remote 

communities globally. This impact earned the Foundation, in 2024, a spot on Fortune’s ‘Change the World’ list, for the 

fourth time, recognizing its transformative contributions to global eye health and sustainability. To further scale up its 

impact by leveraging its extensive reach and expertise, the Foundation also signed a global collaboration partnership with 

the World Health Organization on its SPECS 2030 initiative. 



 

  

  

  EssilorLuxottica  Q4 FY 2024 Press Release  7/10 

Sustainability 
  
In 2024, EssilorLuxottica continued to make strong progress in its sustainability journey, as presented in the Mission & 

Sustainability section of the attached Management Report. 

First presented in 2021, the Company’s “Eyes on the Planet” is a holistic sustainability program based on five pillars of 

actions that demonstrate the strong integration of Mission, sustainability, and business strategy: Eyes on Carbon, Eyes on 

Circularity, Eyes on World Sight, Eyes on Inclusion, and Eyes on Ethics. 

On climate, in 2024 EssilorLuxottica further reduced the CO2e emissions from its own operations (Scopes 1 and 2), thanks 

to the constant investments in the on-site production of renewable energy, operations efficiency, supply chain 

optimization and training. By the end of 2030, the Company intends to achieve a 42% absolute reduction in Scopes 1 and 

2 GHG emissions and a 25% absolute reduction in Scope 3 GHG emissions from purchased goods and services, fuel- and 

energy-related activities, upstream transportation and distribution, and waste generated in operations (from a 2022 base 

year). These targets were validated by the Science Based Targets initiative (SBTi), marking a key milestone in the 

Company’s efforts to reduce the environmental impact of its own operations, while engaging its key suppliers in this 

journey, in line with its open, collaborative and inclusive business model. 

The Company also progressed towards its circularity ambition. In 2024, the Group further expanded the permeation of 

responsible materials in its eyewear collections, equal to 43% in the collections launched during the year. An internal 

sustainability assessment tool has been launched as a key component of its eco-design approach, providing the evaluation 

of the environmental and social impact of its innovation projects. Progress was made also in the circularity of packaging 

materials with the progressive elimination or conversion of single-use plastic elements and alternative material 

introductions. 

2024 also marked a significant progress in Diversity, Equity, and Inclusion (DE&I) and in the deployment of 

EssilorLuxottica’s culture of health, safety and well-being in the workplace. Key milestones included the publication of the 

Global EHS policy as part of the Company's commitment to safeguarding the environment, health and safety of its 

employees, business partners, customers and local communities; the introduction of the Global DE&I Policy to embed 

inclusive principles, the launch of the Inclusion Committee to monitor equality on a global scale, and the rollout of "Your 

Voice," a worldwide platform amplifying employee feedback. 

The Group is committed to gender equality by providing equal opportunities, fair pay, and career advancement for all 

while supporting work-life balance through parental leave and policies that address gender-based discrimination and 

harassment. In 2024, women held 35% of the management bodies and 35% of senior executive roles. The Group’s 

commitment to inclusivity is further embodied by Leonardo, EssilorLuxottica’s learning ecosystem accessible to employees 

and all players in the eyewear and eyecare industry. Since its launch in 2021, Leonardo has delivered over 9 million hours 

of education in up to 30 languages. 

The Group’s progress and unwavering commitment to sustainability best practices have been recognized by different ESG 

raters worldwide, positioning EssilorLuxottica as a sustainability champion in its industry. For the first time EssilorLuxottica 

has been included in the Dow Jones Best-in-Class Europe Index, ranking among the top European companies in ESG 

performance and is featured in the 2025 Sustainability Yearbook by S&P Global. Participating in the CDP questionnaire, 

EssilorLuxottica received an A- score for Climate change (B in 2023) and a B score for Water security (on a scale from a 

minimum of D-to A). The MSCI upgrade to the highest level, “AAA,” recognizes the Group’s success in effectively managing 

ESG risks and opportunities.  These and other recognitions reaffirm EssilorLuxottica’s global impact and dedication to 

sustainability, leading the way together with its partners and stakeholders in responsible business practices. 
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Conference Call 
  
A conference call in English will be held today at 6:30 pm CET. 

The meeting will be available live and may also be heard later at: 

https://streamstudio.world-television.com/1217-2090-41194/en 

Forthcoming Investor Events 
  

Company Results & AGM: 

• April 23, 2025: Q1 2025 Revenue 

• April 30, 2025: Annual Shareholders’ Meeting 

• July 28, 2025: Q2 2025 Revenue and H1 2025 Results 

• October 16, 2025: Q3 2025 Revenue 

Investor Conferences: 

• February 27, 2025: CICC Global Investment Conference (virtual) 

• March 25, 2025: Goldman Sachs Luxury Goods Conference in Paris 

• March 26, 2025: BNPP Exane Healthcare Conference (virtual) 

• April 4, 2025: RBC Ophthalmology Conference (virtual) 

• May 21, 2025: Morgan Stanley Luxury Goods Conference in Paris 

• May 22, 2025: HSBC Luxury Goods Conference in Paris 

• May 22, 2025: Unicredit / Kepler Cheuvreux Italian Investment Conference in Milan 

• June 4, 2025: BNPP Exane CEO Conference in Paris 

 

https://eur01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fstreamstudio.world-television.com%2F1217-2090-41194%2Fen&data=05%7C02%7CChengran.Mei%40essilorluxottica.com%7C55a81cc29c6c4a2a6e2008dd40596b58%7Cc7d1a8f705464a0c8cf53ddaebf97d51%7C0%7C0%7C638737475328742886%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=%2F7FLT2d1fcY3QkZJw6vLjxR74nqvk4AFz%2Bh8Qp6XYVs%3D&reserved=0
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Notes 
  
As table totals are based on unrounded figures, there may be discrepancies between these totals and the sum of their rounded component. 

1 Constant exchange rates: figures at constant exchange rates have been calculated using the average exchange rates in effect for the corresponding 

period in the relevant comparative year. 

2 Adjusted measures or figures: adjusted from the expenses or income related to the combination of Essilor and Luxottica (the “EL Combination”), the 

acquisition of GrandVision (the “GV Acquisition”), other strategic and material acquisitions, and other transactions that are unusual, infrequent or 

unrelated to the normal course of business as the impact of these events might affect the understanding of the Group’s performance. A description of 

those other transactions that are unusual, infrequent or unrelated to the normal course of business is provided in the half-year and year-end disclosure 

(see dedicated paragraph Adjusted measures). 

3 Comparable-store sales: reflect, for comparison purposes, the change in sales from one period to another by taking into account in the more recent 

period only those stores already open during the comparable prior period. For each geographic area, the calculation applies the average exchange rate 

of the prior period to both periods. 

4 Comparable or pro forma (revenue): comparable revenue includes the contribution of GrandVision’s revenue to EssilorLuxottica as if the combination 

between EssilorLuxottica and GrandVision (the “GV Acquisition”), as well as the disposals of businesses required by antitrust authorities in the context 

of the GV Acquisition, had occurred at the beginning of the year (i.e. January 1). Comparable revenue has been prepared for illustrative purpose only 

with the aim to provide meaningful comparable information. 

5 Free Cash Flow: Net cash flow provided by operating activities less the sum of Purchase of property, plant and equipment and intangible 

assets and Cash payments for the principal portion of lease liabilities according to the IFRS consolidated statement of cash flow.   

6 Net debt: sum of Current and Non-current borrowings, Current and Non-current lease liabilities, minus Short-term investments, Cash and 

cash equivalents and the Financial debt derivatives at fair value as disclosed in the IFRS consolidated financial statements. 
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Giorgio Iannella  

Head of Investor Relations  

E ir@essilorluxottica.com  

DISCLAIMER 

This press release contains forward-looking statements that reflect EssilorLuxottica’s current views with respect to future events and financial 

and operational performance. These forward-looking statements are based on EssilorLuxottica’s beliefs, assumptions and expectations 

regarding future events and trends that affect EssilorLuxottica’s future performance, taking into account all information currently available 

to EssilorLuxottica, and are not guarantees of future performance. By their nature, forward-looking statements involve risks and uncertainties 

because they relate to events and depend on circumstances that may or may not occur in the future, and EssilorLuxottica cannot guarantee 

the accuracy and completeness of forward-looking statements. A number of important factors, not all of which are known to EssilorLuxottica 

or are within EssilorLuxottica’s control, could cause actual results or outcomes to differ materially from those expressed in any forward-

looking statement as a result of risks and uncertainties facing EssilorLuxottica. Any forward- looking statements are made only as of the 

date of this press release, and EssilorLuxottica assumes no obligation to publicly update or revise any forward-looking statements, whether 

as a result of new information or for any other reason. 

 

 

 

 

 

 

 

 

 

 

EssilorLuxottica is a global leader in the design, manufacture and distribution of advanced vision care products, eyewear and med-tech 

solutions. Its Mission is to help people around the world to see more and be more by addressing their evolving vision needs, personal 

style aspirations and desire to feel more connected to the world around them. EssilorLuxottica is home to the most innovative lens 

technologies, including Varilux, Stellest and Transitions, iconic brands such as Ray-Ban, Oakley and Supreme, the most desired luxury 

licensed brands and world-class retailers including Sunglass Hut, LensCrafters, Vision Express and Apollo. Backed by robust R&D 

investments, distinctive capabilities and a top-quality asset portfolio, the Company drives innovation across categories, from cutting-

edge medical instruments and solutions for eye health to category-defining smart glasses, all of which push the boundaries of the 

industry and reimagine the eyes as a gateway to new possibilities. With over 200,000 employees across 150 countries, 600 operations 

facilities and 18,000 stores, the Group generated consolidated revenue of Euro 26.5 billion in 2024. Its OneSight EssilorLuxottica 

Foundation has given access to sustainable vision care to nearly 1 billion people in underserved communities. EssilorLuxottica trades 

on the Euronext Paris market and is included in the Euro Stoxx 50 and CAC 40 indices. Codes and symbols: ISIN: FR0000121667; 

Reuters: ESLX.PA; Bloomberg: EL:FP. www.essilorluxottica.com. 

About 

EssilorLuxottica 

Contacts 
Marco Catalani 

Head of Corporate Communications 

E media@essilorluxottica.com 

mailto:ir@essilorluxottica.com
https://eur01.safelinks.protection.outlook.com/?url=http%3A%2F%2Fwww.essilorluxottica.com%2F&data=05%7C02%7CChengran.Mei%40essilorluxottica.com%7C234d24408afc45b8f0f808dd4b58a6df%7Cc7d1a8f705464a0c8cf53ddaebf97d51%7C0%7C0%7C638749566355690312%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=BeyVwPsFZiZTk%2Fkbs7HSmIeJ6bOc8qBboeqAVG6gNj8%3D&reserved=0
mailto:media@essilorluxottica.com
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Excerpt from 2024 Management Report 
 

 
 

As table totals are based on unrounded figures, there may be discrepancies  
between these totals and the sum of their rounded component.   
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Significant events of the year 

EssilorLuxottica showcases its smart and hearing aided eyewear innovation at CES 

2024 in Las Vegas  

‑ ‑

‑

‑

Breakthrough Device Designation Marks Myopia Management Milestone for Joint 

Venture Partner SightGlass Vision 
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Update on licensed brands 

EssilorLuxottica closes the acquisition of Washin to grow its optical retail presence in 

Japan 

‑

Five-year clinical findings of Essilor Stellest lenses 
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All directors re-appointed to the new Board of Directors

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

Dividend distribution 
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A new sustainable approach for EssilorLuxottica's operations in Italy 

EssilorLuxottica to Acquire Supreme from VF Corporation 

Agreement to acquire a majority stake in Heidelberg Engineering 

Share buyback program 
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Optical Investment Group acquisition 

‑

Successful €2 billion bond issuance at 2.99% 

Long Term Partnership with Meta 

‑

‑

‑

‑
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New corporate headquarters in Paris 

OneSight EssilorLuxottica Foundation’s collaboration with the World Health 

Organization on the WHO’s SPECS 2030 initiative 
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Greenhouse gas emissions reduction targets validated by the Science Based Targets 

initiative (SBTi) 

Espansione Group acquisition 
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Consolidated revenue 
  

EssilorLuxottica revenue 

• 

• 

• 

• 

• 

• 

• 

• 

Revenue by operating segment 

• 

‑

• 

‑
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‑

‑

‑

‑ ‑
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Revenue by geographical area  

 

‑

‑

‑

‑
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‑ ‑
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Statement of profit or loss and Alternative Performance 

Measures 
  

EssilorLuxottica consolidated statement of profit or loss 

• 

• 

• 

‑

• 
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EssilorLuxottica Alternative Performance Measures (APM) 

* 
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• 

• 

• 

• 
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• 

• 

‑

• 
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Statement of financial position, net debt, cash flows 

and other non-GAAP measures 
  

EssilorLuxottica reclassified consolidated statement of financial position 

i. 

ii. 

iii. 
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Other non-GAAP measures 

• 

• 

• 

• 

• 

• 
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Net debt 
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Reclassified consolidated statement of cash flows 

(a) 

(b) 
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Acquisitions and partnerships 
  

• 

• 

• 

• 
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Mission and sustainability 
  

To help people “see more and be more” 
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Approach to Sustainable Development: Eyes on the Planet 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 
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• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 
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Investments made in 2024 and planned for 2025 
  
 

Capital expenditure 

Financial investments 

Main future investments 
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Subsequent events 
  

Acquisition of the AI-driven French startup Pulse Audition 

EssilorLuxottica receives FDA clearance and EU certifications for Nuance Audio, 

making it available to consumers in the U.S. and Europe 

EssilorLuxottica acquires the Canadian med-tech start-up Cellview 
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Recent trends and outlook 
  

Recent trends 

‑

Outlook  
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Notes 
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Appendix 1 –  

Excerpts from the Consolidated Financial Statements 

Consolidated statement of profit or loss 

 

• 

• 

• 

• 

• 

• 
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Consolidated statement of financial position 

 

Assets 
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Consolidated statement of financial position 

 

Equity and liabilities 

  



 

  EssilorLuxottica  Excerpt from 2024 Management Report    34 / 35 

 

Consolidated statement of cash flows 

 

• 

• 
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Appendix 2 – Revenue recap 

 


